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Introducing the American 
Titan, Trance Wheel, Whirl 

a neA phase of specie! effects lighting designed spacvfitdlfy for mobile OJb 

These lighting effpcts offer bright colorful, w>d*? betim coverage; ^irf> light weight end pnri»hltr 

and produce some of today $ mos; popular DJ effects end best ot af|» it won't brook your budget* 

American DJ iuii; quality, iHardabla, rtHtfcle ini iniaialiie fptciiL ifiatli li|htisg snd iviia prHecti* 


year 

limited 

warranty 




contact us today for an authorized dealer In your 
arte and m free copy of the new lighting catalog I 

or inf o©b marlcandj,com 


check out our new 

□ J Forum at: 

www.americandj.co 

Dletrlbutod In Canada by 
Bounds Distribution! 

BOO.ee. SOUND or salasCioundadlst.co 


'Pricing :$ in J.S Dollars. Dealer price may vary. Prices & Specifications subject to change without notice. 
©2CD1 American DJ, Los Angeles, CA9Q0SS USA 









New DJ Products: Special NAMM Report 

Glimpses of the years new DJ gear 


14, 28, 54, 70 


Scoop 

BBE 482 Sonic Maximizer 


Smells Like Team Spirit! 

Developing, training and motivating your DJ crew 


Cables Are Everything 

The common thread uniting DJs and their gear 

40 


Tricks of the Trade 

Speaker buying basics you need to know 

44 


DJ All Stars 

A dual-identity DJ and the Godfather of Mobile Beat 


Music 

Remix Report - Music News 


65-86 


Reality Check 

Multiple locations; a cautionary tale 


74 

Crowdpleaser 

Acting skills help you play your DJ role 
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LINK HOUR EOUIPmENT TOGETHER, 
HOOK UP WITH THE NEWEST 
PRODUCTS, RND STRIKE TUE RIGHT 
CHORD WITH I FRESH DJ TPLENT - 


»»» 


May 2002 $4.95 US sfi.50 CAN 


S6698 99719 


ROfriNG! GENIUS! 

HOIJJ TUE THEATER 
ARTS CAN HELP SOU 
CRAFT SOUR ROLE 


PLflaiNG PROmS 

AN EMPERT'S UIEVU 
OF A UOUTHFUL * 
mUSICAL RITUAL 1 


AS A DJ/mc 






































































WHEN IT CONES TO PROFESSIONAL DJ EQUIPMENT, WERE REWRITING HIE BOOK! 


A 



MIXER MAKES 



SOUND GOOD. ESPECIALLY THE PRICE 


OIAPIIR 1 





There's a big difference between sounding expensive and being 
expensive - and that difference is Stanton. With features like Fader 
Start, multiple Mic inputs, booth outputs and rotary knobs option, 
we really are rewriting the book when it comes to DJ equipment. 
Check out our entire line at a serious audio retailer near you! 



i 

Fully Loaded Super Compact 
19" rackmount mixer 

• 3 Band Isolator with complete 
Kills (-9/ 60 dB) 

• Fader start 

• Fully assignable crossfader 

• 4 Mic inputs 

• Balanced XLR master output 




• Fully Loaded Club and Mobile 
DJ mixer 

• Gain and 3 band EQ 

19/-60 dBl per channel 

• Fader start 

• Fully Assignable crosstader 

• 3 Mic inputs 

• Balanced XLR master output 










STANTON CD PLATERS 



* *0 Seconds of Anti Shock * Seamless loop • Digital Outputs 

* Fader Siarr * Frame Search 



* 40 Seconds of Anti Shock * Seamless Loop * Digua! Qurpuis * Fader Starr 

* Frame Search * Seamless Cue * Turntable Effecls * Rcvrne Ray 


Stanton Magnetics # 954-689-8833 • www.stantonmagnetics.com 


A Stanton Group Company © ?00? 
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32S38 

I lighting, musical I 

NEED A custom 


1CAR05 

■ Combo lifts 

■ come with 

■ heavy duty 

■ Construction 
$i and erpand- 

,.■ ibiiityf The 

m Combo Tills 

I ^ have air tha 

features of a 
Pro Til* but add 
a cool horizontal 
rack on lop. 

Plus you have 
, iha option of 
mounting an 
effects rack above 
and setback, 


n our perteci^' 
series recessed 
ol loam padding 


oil a round sach conso 


all around 


love using 

around 


When flney re 
closed up <ind futj 
protect' d they loo) 
lust tiku any other 
rack Groat for 
those who need 
access to horizon- 
tolly rocked gear 
like drive bays, 
tape decks. EG’s 

«ooe GUARD 

I I RAT. PEND 


designed specialty 

CASE? 

CALL US AT 

1 - 626 * 334-0800 

FOR YOUR CUSTOM 
CASE QUOTE 


CPI61000 


s—*■■■ 


R120D 


FR1003 




Holds |1]mixer and [2] turntables at 90* position. 
Removable access panel. Wheels added for easy 
transport. 


FRCD600W 


Holds 600 view pack or 200 jewel case CD s 


Rugged construction 
ATA style turntable 
case. Designed for 
those of you who 
consider DJ'ing more 
than just a hobby. 


Features an angled, protruding 
top section and is available fn 3 sizes, 

All flite combo cases come wtlh standard 
rear hmged access panel Giving you 
easy access to the rear panel of the gear 
and makes wiring a snap 


Medium Duty fully loam padded, 
single tumtabfe ease _ 

Available In Red Blue and Black 




LE BRIDGE 


BATTLE 

STAND 


Black high quality aluminum 
tnpod stand Tripod extends 
to 9 5 ft. Folds up for easy 
transport Maximum load 
capacity 100 lbs 

Weight 8 5 lbs 


'AT. PEND 


100% mohii trussing syslem 
Breaks down into 6 portable 
pieces 2 black aluminum 
tripods which extends up to 
9 feet 2-5 foot truss I Beams 

when connected have a- 

_1 Oft span & 2 T Bars 


pier lha 
turn taw 


t mounts a mixer between 
e cases 


INNOVATIVE DESIGNS 




ODYSSEY INNOVATIVE DESIGNS 

155 N ASPAN AZUSA CA 91702 *••• tel:626.334 0800 • fax:626.334.0226 
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Rack-A-Dapt 



The Rack^A-Dapt 10 converts tnost 10 
mixers to fit in a standard 19” wide rack 
mount. It accommodates mixers up to 
12.25" high. The panel size Is 1C high 
(8 spaces) by 19" wide* 

The Rack-A-Dapt 10 Is constructed of 
sturdy 14-gauge steel with a professional, 
non-glare, black texture ftnitft* 

The panel includes a hole for 
mounting a headphone jack. The 
headphone jack accessory kit is 
available for separate purchase* 

See your local Grundorf dealer for 
more det ail si 


RaekA-Qatrt-* 10 



712-322-3900 

Fw 712-122-3407 
Vial lh enUftS at www Grundorf com 
Emal: ffifo^CiruniDff com 
721 Ninth Awem m - Council Skitta IA 51501 
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• Wallets 

• Express Light 

• Inserts 

• Divider Cards 


20% off 


• Safety-sleeves 

• Poly sleeves 

• DJ Cases 


UniKeep™ Disci 0 
Great Promotional 
Giveaway at any Event! 


No more standing in line! 

Shop ONIINE 

with Unlventure 

...for all your disc sleeve 
and storage products! 

DJ Cases, DVD Storage, 
Case Lighting, and 
Organizing Inserts. Order 
all your products and 
accessories online and 
save! Receive discount 
pricing on all our 
prod nets... Every day! 


UNIVENTIJ1E 

DISC PACKAGING & SYSTEMS 

www.univenture.com 



Your Connections 


Just os the Mobile Beat DJ Shows and Conferences provide the best 
place for you to link up with your industry peers, the latest business 
trends, and the newest DJ technology, the NAMM tradeshows, held 
each year In January and July, are where the inhabitants of the 
wider world of the music industry come together, and exhibitors 
show their many wares, from saxophone reeds to scratch mixers. 
These shows also provide opportunities for those of us who staff 
music magazines like Mobile Beat and Singer Magazine to "see 
end be seen." 

The last winter NAMM show, in January 2002, was no excep¬ 
tion to this rule. There was a tremendous amount of new gear 
to see and touch—much more than we could cram Into our show 
coverage, which begins on page 14. 

Tradeshows are about getting connected In a figurative sense. 
In this issue, Editor-In-Chief Robert Lindquist shares some helpful 
advice for multi-system operators on connecting with and getting 
the best performance from their DJ teams. 

Your performances would not happen without some very 
important but often neglected connections—your cables. T. Bruce 
Wittet relays a DJ's perspective on the slender threads that hold 
the sound together. 

Just in time for the prom season, Jay Maxwell shares some of 
his experience gained during years of hosting the "rite of spring." 

In this issue's installment of "Play something We Can Dance To!" 
he provides a helpful song list [as usual) and also a helpful 
observation—that expertly performed proms can yield continued 
business for years to come. 

Finally, a word about how certain connections with people can 
generate unforeseen consequences. Over twelve years ago, at a 
NAMM show where he received a lot of negative feedback about his 
idea for a new magazine for Mobile DJs, Mobile Beat Publisher Bob 
Lindquist also received a word of encouragement from a long-time 
music industry pro named Frank Luppino Jr. In a spedal DJ Ail Star 
story, courtesy of MMR (Musical Merchandise Review), we take a 
look at this man who, by a simple act of affirmation, helped make 
possible the words you're reading now. 

It's always worth the effort to check your connections—the 
ones between the pieces of gear In your rack, as well as those to 
the people who populate your comer of the world. Stay plugged 
In! 

Dan Walsh, Managing Editor 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 




Sing with the Professional Karaoke Systems from VocoPro! 

Need to upgrade your Karaoke system? Want to take your performances out on the next level, 
but need more sound? VocoPro has the perfect systems for you to do the job right, 

VocoPro's Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. All of VocoPro’s systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two more reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 

show the world how good you really sound, Qg with the pro's! go with VDCDPRO! 



DECODE-G1 



KJ- 7900 PRO 

MIXER SERIES 



VIPER II 

PRO SERIES 



DUET 

SEMI-PRO SERIES 




BRAVO 

SINGER SERIES 





TWISTER II 

PRO SERIES 










Case Creator Changes Name 


At the beginning of the year 2002, well-known case manufacturer AZ-IZ Case Company changed its name to 
ProCases, Inc. According to a company press release, “This change in name will not affect our high level of 
quality and service to our clients. In fact, we look to expand to our highest level from now on!” 

In essence, the name change reflects the company's combining of their custom-made case factory with 
their imported case lines, in order to afford their customers a wider range of choices. Go to www.procases.com 
for more information on the transition and new case products. 

The press play service offers its members the abil¬ 
ity to stream, download and burn onto CDs songs 
from an online library that includes music from three 
of the world's largest record companies—Universal 
Music Group, Sony Music Entertainment and EMI 
Recorded Music—as well as numerous independent 
labels. 

“We are extremely pleased to widen the avail¬ 
ability of the service to all music fans across the 
nation and to include MP3.com as an affiliate,” said 
Andy Schuon, president and CEO of pressp/ay. “We 
are proud of the fact that press play offers music from 


Pay fo Play 

The online music company press play, began its 
expanded fee-based music download service this 
past January, after its initial launch to several thou¬ 
sand consumers in December. The company also 
announced the availability of its online subscription 
service through a fourth affiliate, MP3.com, adding 
to the roster of sites through which press play is avail¬ 
able, which already included MSN, Roxio and Yahoo! 
Music. 



www. mobil cbeat.com 
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You Won't Find 
A Better Deal 




110% Lowest Price Guarantee 
45-Day 100% Satisfaction Guarantee 
97% Orders Shipped The Same Day 
Convenient Online Ordering at pssl.com 
Serving The Industry For Over 25 Years 
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Features You Want At 


A Price You Can Afford! 


TT-IOO List $499.00 
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Gemini 

GSM-100 

10 Inch 3-Way Speaker 

GSM-100 

List $99.00 


Your 
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Shure RS-25C ..«* H* If 

MHW HO-mDU jgm, 


Great Mfc For Live 
Sound OR Recording 

RS-25C-3-PACK 

List $229.00 




For Less 

ST-135 

List $99.00 
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OX-1 
DJ 

Compact And 
Powerful Mix Tool! 

DX-100 

list 5119.00 
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M X NO 


Get Your FRE Catalog 
Online @ www.pssl.com 


or Call Toll-Free 800.303.6577 


■ i- <■ i « 




A ill) ITT A G E L J G 

The Pro Audio / DJ and Stage Lighting Catalog 

11070 Valley View St, Cypress, CA 90630 * {714) 891 -5914 • FAX (888) 777-5329 


Buy One, 
Get It vo FREE! 
























































the widest group of major and independent labels and 
access to the service through the broadest distribution 
base of any online music service.” 

‘‘MP3.com has had a heightened interest in the 
progression of press play, since its related division, 

MP3 Technologies, was deeply involved in the cre¬ 
ation of its technology platform,” said Derrick Oien, 
president of MP3.com. "We are proud to be one of the 
first destinations to offer the high-quality service, and 
are pleased to be able to expose the avid music fans 
who visit MP3.com to innovative, new ways to enjoy 
their passion." 

Meanwhile, free music access continues on the 

Fresh Clients Available Ouarterlij 

List Service Direct, Inc. of Leonia, New Jersey has announced that their Newly Engaged “Brides to Be” List is 
now updated quarterly and available by subscription. The list contains names of newly engaged brides to be, 
their addresses, telephone numbers and wedding dates. The names are compiled from various bridal registries, 
wedding service providers, invitation companies, bridal shows and other direct marketing sources. List Service 
Direct touts the list as one of the most comprehensive in the industry, offering the user a way to economically 
find hard to reach new customers. 

Subscribers are sent new names automatically each time the list is updated. Since the list is updated on 
a quarterly basis, customers can now get new fresh names to market to without placing multiple orders. The 
names are provided on peel and stick labels that are ready for mailing. An additional printout containing the name, 
address, telephone number and wedding date is also provided at no additional cost. Names can be selected by 
state, county or zip code and are guaranteed to be at least 90% accurate. 

List Service Direct is a leading compiler of mailing lists and direct marketing information and has been 
compiling the names of newly engaged brides to be for over 15 years. For more information contact Glenn 
Weissman, Director of Marketing, at 800-371-5487. 


Web. According to research conducted by the online 
Web business journal Webnoise (www.webnoise.com) 
and reported by Wired News online (www.wired.com), 
four recent file-sharing systems FastTrack, Audiogal¬ 
axy, iMesh and Gnutella) have filled the void left by 
Napster and even surpassed that system’s numbers. 
The report says users downloaded 3.05 billion files 
during August of 2001, compared to the 3 billion files 
traded on Napster at its height. 

Various lawsuits brought by the major record 
labels against sites they have deemed worthy of pur¬ 
suing for copyright infringement continue, with no reso¬ 
lution in sight, as of press time. 


Ves. and the Weather Girls 
Sang Airdland 

Publisher's Note: In our haste to get you the 2002 Top 
200 first, fast and five minutes sooner, our tired eyes 
missed a couple of real cute bloopers. For example, 
#101 listed Junior Walker as the artist of "Highway 
Patrol.” Actually, Junior Walker did “Shotgun," and 
while shotguns are mounted in vehicles used by the 
Highway Patrol, it should have listed Junior Brown as 
the artist. Another dandy, and our personal favorite, 
was #113, “It’s Raining Men"—we had the artist listed 
as Weather Report. The mere thought of a jazz fusion 
version “IRM” was more than even we could stomach. 
Anyway, The Weather Girls would have been far more 
accurate, but being that Weather Girls actually do the 
evening weather report, it seemed sort of logical. (Are 


we reaching or what?) Look for the corrected list at 
www.MobileBeat.com. To all of you who took the time 
to bring these gaffs (along with a half dozen or so 
typos) to our attention, thank you for noticing...really. 
—RAL 

Getting Primed for a Bern Centurg 

TM Century, the largest supplier of music services to 
the broadcast industry world-wide, has made a new 
weekly service available to professional disc jockeys. 
Called PrimeCuts, the service draws from the compa¬ 
ny’s industry-standard HitDisc® new music compila¬ 
tions, providing DJs with all the clean-edit hits that 
crack the Top 30 of the Urban, CHR, Hot AC, 

AC, Soft AC, Rock, Country, Dance and Christian 
charts. Rates start as low as $29.95 per month for 
weekly service, includes shipping and handling. Go to 
www.tmcentury.com for more information. 
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Chuuvet's 


Innovative Line 


of Fog Machines 
Will Fit ANY Venue. 


Our High Capacity 
Foggers Offer More 
Value and Performance. 




MSRP 5660. 












**11 


ISqo 










- 1 -. . • ,\ 




Choose DMX, 


Wired, Timer or 
/ireless Remote. 


Our Outstanding 


High Performance 


ONE Year Warranty. 


MSRP $410 


* dlfi-DO 


1200 




Hi 




150*0 


> ’‘ .'r vt 


■Kv : 




1,500 Wafts, 

LCD S DMX on Board 


(u ft/min. 


F-1200 Category IV * J 

1,000 Wotft, 15,000 co. ft/min., Multi-function 
Timet Remote and Optional DMX. t 


r. .1 





M -00 

MSRPiODMtr 



^-Tl 


MSRP^WHT 


F-1000 Category 

1,000 Watts, 5,000 cu. ft/min., 



* ^ IffM 

" ' 


MSRP^tftr 



Remote 


F-800 Category II 

700 Walts, 3,000 cu. ft/min, Wired Remote 


F-750 Category I 

700 Watts, 3,000 cu. ft/min, Wired Remote 



1 - 800 - 762-1084 



Value - Innovation * Performance 


E-mail: 



ng.com 
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Challenging You to a Dual 


Gemini boasts that the CD-2000X, introduced at the winter NAMM show in 
Anaheim, is thetr“best dual transport professional CD player." To back this up 
they've provided a pretty long list of features. They include: real time scratch 
effects, instant start, frame accurate playback, digital signal processing 
(DSP) with Zoom (flange), Filtering, Echo, Reverse and Braking, anti*shock 
and Robo Start (relay play). You can get creative with the 6 instant start cue 
buttons, 2 seamless loops, 8-sec- * „ 
ond digital sampler memories _ 
and digital output (SP/DIF- 
IEC958II) all provided for 
each transport. You can 
push your mixes to the 
limit with master tempo 
control (changes the tempo 
without affecting the pitch), 
a BPM counter, 4,12, 24 or 
100% pitch range settings, and 
a large jog wheel for pitch bend, 
effects and digital scratching. 


Gemini Sound Products Corp. 

120 Clover Place 
Edison, NJ 08837-3735 
Tel: 732-738-9003 
Fax: 732-738-9006 
www.geminidj.com 



New Gemini Generation 



A new club and mobile-oriented mixer will be available 
from Gemini in April. Dubbed the CS-19, it’s a 5-channel 
model, with individual LED meters as well as bass, 
mid, treble and gain controls for each channel. Inputs 
include 3 phono, 8 line inputs, 3 mic. (Individual EQs 
are featured on all 3 mics.) Your level of interactivity 
with the CS-19 is facilitated by its pushbutton illuminated 
cueing and crossfader curve controls. Get hooked up 
via front panel auxiliary input and spare loop connec¬ 
tors, balanced mic inputs, balanced or unbalanced main 
outputs (XLR or RCA), booth monitor and dual zone out¬ 
puts. Gold connectors are provided, for better conductiv¬ 
ity. If you prefer, the CS-19R is available with rotary 
channel knobs in place of faders. 

Gemini Sound Products Corp. 

120 Clover Place 
Edison, NJ 08837-3735 
Tel: 732-738-9003 
Fax: 732-738-9006 
www.geminidj.com 
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Performance and Reliability 


• • 



The CMX-3000, 
what the competition 
wishes they were. 

Created to exceed the expectations of DJ's, the CMX-3000 sets 
a new benchmark for performance and reliability, With groundbreaking 
features such as Wave Display, Hot Cue/Loop functions and the world's 
first Emergency Loop feature, the CMX-3000 wilt truly Ignite your creative 
juices. After spending 7 years revolutionizing the market with the 
introduction of the classic CDJ-700S technology, Pioneer and 
the CMX-3000 have once again redefined the art of the 
twin CD player and with it, the artistry of the DJ. 



For all your product info,, Dealers and more: 
www. .com 800-782-7210 
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Experience 

Intelligent 

Movement 

The new intelligent XP-3 from American DJ just may turn your head. 
The XP-3 is a high-performance DMX-compatible fixture with a fully 
rotating head. Unlike a traditional intelligent light in which only the mirror 
moves, the XP-3’s moving head gives you full room coverage, including 
ceilings, with a 3-D-like light show. It includes 4 DMX channels along 
with features such as smooth stepper motors, an easy-to-read digital 
display, 17 gobos plus spot, 6 colors plus white and 4 multi-colors, 
strobing in every color, and a sound activation mode with sensitivity 
control. The XP-3 projects patterns that appear to be hovering over your 
dance floor like something from outer space. The XP-3 comes with a 
ZB-JCR/H5 15V 150W 500-hour lamp. Dimensions are 8.5” x 11.25" x 
12.5”, and it weighs 19 pounds. MSRP: $699.95 


American DJ 

4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 








Say Hello to the Speaker 

American Audio has entered the speaker market with the introduction of the new 
APX-152 Professional Speaker, a 15-inch, 2-way speaker, featuring a heavy-duty 
woofer and 1" compression driver. Ideal for all mobile applications, the APX-152 
is lightweight, durable and comes in a rugged plastic cabinet with handle for easy 
transport. It can be positioned at a variety of angles for hanging or monitoring and 
features a built-in pole socket for easy mounting. The APX-152 also has an optional 
APX-B storage bag (sold separately), which includes wheels for easy travel, and 
outside pockets you can use to store speaker cables and other important audio 
equipment. The speaker has dual 1/4” and Speakon inputs, dispersion of 90' x 50’, 
nominal impedance of 8 ohms, 225W power handling, 900W peak power rating 
(at 8 ohms) and sensitivity of 96 dB/1W/1m, The APX-152 weighs 54 pounds and 
measures 17.72” x 14.17’ x 27.17". MSRP: $499.95. 

American Audio 

4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 
www.americandj.com 
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Maybe it's aot your rawer 

You know how impact and detail get lost through recording and mixing. And you just can't EQ, 
compress or mix the life back in. When you're at wit’s end, the Aphex Model 204 can save your sanity. 

The Model 204 renews and vitalizes your sound. The Aural Exciter' restores and improves definition and detail. 

At the same time the Optical Big Bottom 1 solidifies and strengthens the bass without hogging all the level. 

if you need professional and impressive sound you owe it to yourself to get a Model 204. You’ll probably save 
your sanity and a lot of perfectly good mixers. You've got a problem - We’ve got the solution! 


The all new Aphex Model 204 Aural Exciter and Optical Big Bottom 



S Y S T E M S 11068 Randall Street, Sun Valley, CA 91352 U.S.A • 818-767-2929 Fax: 818-767-2641 www.aphex.com 
Aphex, Aural Exciter and Btg Bottom are registered trademarks of Aphex Systems * No mixers were harmed in the production of this ad 











A Fusion of 
Function and 
Style 

Numark debuted the Fusion 222 Kit, a completely portable 
CD mixing system. Comprised of two AXIS-2 tabletop CD 
players, a matching Matrix 2 DJ Mixer, and a lightweight 
nylon carrying case, the Fusion 222 Kit is aimed at no- 
nonsense DJs who want to get the job done without breaking 
their backs or the bank. 

The Matrix 2 mixer combines sleek Fusion Series 
design with a stamped steel face panel and ergonomic 
layout with features tike Fader Start control of the individual 
CD players, Individual PFL metering, 3-band rotary EQ cuts, 
dual BNC light connectors, a high-quality crossfader with 
hamster switch slope control and unique fader tracking 


dual headphone outputs. 

The AXiS-2 tabletop CD players each provide a large 
130mm pitch wheel, 10 seconds of anti-shock memory, a 
100mm pitch slider with ±8/16% control, a built-in BPM coun¬ 
ter, and CD-R compatibility. Relay play and six-way fader/ 
remote start/pause or start/re-cue capabilities ensure fast 
and professional mixing. 

Numark Industries 

11 Helmsman Ave. 

North Kingstown, Rl 02852 
Tel; 401-295-9000 
Fax: 401-295-5200 
www.numark.com 



DANCE 



YES<* 


► NO 


Sonic Maximizer 


TM 


From the moment you flip the switch you’ll understand. The Sonic Maximizer'' from BBE makes everything sound better. 

The difference is not subtle, it's like listening to stereo vs. mono. But don I take our word for it. listen to what JammirV Jim Kerins, 

t « 

Mobile Beat Magazine s product review guru has to say: "This device makes poor speakers sound good and good speakers 
sound great." > ■ . . •%)>.’ . 


68£ SfM/nrf fine, 5381 PioduUion Olive, Hurttfngtofi Beach, CA 92647 * 800-233-8346 * hbesotind.com> 


2D01BBE Soundjnc 
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• Soper High 
Torque Motor 


• Digital 
Output 


• Phono or 
Line Output 


• Master 
Tempo & Key 
control 


• Torque & 
Brake 

adjustment 


• Pitch Range 
of +/• 4%. 
B%. 16%, 
35% 


• BPM/Pttch 
LCD display 


* Reverse 
Function 


• Pop-Up 
Target Light 


. Just give me an LP Stat !!! 

Many compare the touch of a DJ to that of a surgeon. Gemini's new PDT-6000 gives you the latest tools you need to operate. Master Tempo 
and Key Control let's you adjust the tempo (+M%, 8%, 16% or 35%) without effecting the pitch (forward or reverse). Individual Torque and 
Brake adjustments lets the platter respond, your way and Digital Output let's you interface to any computer system or CD burner. All platter 
information and BPM (beats per minute) info is available via an inboard LCD monitor. __ ____ 

Don't delay, You gotta operate with this one. Get down to your B * UULJU 

local Gemini dealer.. stat! Professional Digital Turntable 


gemini 



¥ 2002 Gemini Sound Productions 120 Clover Place Edison, NJ 08837 Phone: 732.738.9003 Fax: 732*738-9006 www.geminidj.com 













































IT S YOUR SOUND 


APPLIED RESEARCH AND TECHNOLOGY 


sraxTon 


Source Code: MBM 

725 Pleasant Valley Dr., Sprinqboro. Ohio 45066-1158 
Phone: 937-743-3000 Fax: 937*743-1677 
E-Mail; sales© pa nsm press.com 
Web Site: www.pansexpress com 
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Get Active and 
Shake Your Low End 

New from the speaker specialists at B-52 Pro-Audio is the SP-18 active 18" 
subwoofer. With over 1200 watts of continuous program; power handling, 
a frequency response down to 30 Hz and a peak SPL of over 133 dB. the 
SP-18 is designed to deliver major amounts of mobile bass with a minimum 
of set-up time. Its patent pending digital amplifier boasts 90+% efficiency, 
with built-in signal processing, 24 dB/octave filters, compression and VCA 
limiter circuitry. It even has enough power to drive the SP-18S, a passive 
version of the SP-18. Additional features include XLR high-pass and full- 
range outputs, a phase switch and a Neutrik Speakon output. 

It features a cast aluminum frame and a 4" high-temperature polyamide 
voice coil inside a durable 13-ply, void-free Baltic birch cabinet covered 
with black scratch-resistant acrylic textured paint. A 16-gauge perforated 
steel grill protects the driver. 3 r heavy-duty detachable casters are included 
for easy transport. The SP-18 measures 24" x 26” x 24" and weighs 115 
pounds. 

B-52 Pro-Audio 

3383 Gage Ave. 

Huntington Park, CA 90255 
Tel: 800-344-4384 / 323-277-4100 
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Our V-l 
turns anything 
into a virtual 
L auitarl 





/< 
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Our V-Stix™ 
turn you into 
a virtual 
drummer! 


Introducing MusicPlayground— a 
one of a kind interactive music 
experience that lets you sing 
and play along with your 
favorite music. Best of all, you 
don't even have to know how to 
play an instrument. 

MusicPlayground provides you with a way to play air 
4 guitar, air bass and air drums by playing along with 
virtual instruments (USB peripherals). 


MusicPIayground’s special Player software provides an 
on-screen rhythm guide, lyrics and visuals to create a 
total interactive multimedia experience. All you need is 
a Windows® 98/Me PC, a i 

microphone, and some speakers! 




Simply load the Player software, 
plug in a V-Pick™ virtual instru¬ 
ment for guitar or bass. Then 
just follow the rhythm guide. 

The MusicPlayground software 

fe 

does the rest. 


^ * 

blfj- 'ilhrULT nt* Ifr tfhir 
C.J V/. "X“ h*tr 


I * 4 

* 


Plug in your virtual instruments 
and play in sync with the EKG 
spikes on the screen. 



MusicPlayground offers hundreds of your 
favorite songs. Classic rock, modern rock, pop, 
heavy metal, country—songs popularized by 
The Beatles, Motley Crue, The Who, Madonna, 
Pat Benatar, Smashmouth, Iron Maiden, Bare 
Naked Ladies, and a whole lot more. 


Go to MusicPlayground.com today. Select the 
product that's right for you. For as little as 
$19.95 you can start with T5 songs and your own 
V-Pick™ virtual instrument for guitar and bass. Bring the 
party home and take the stage like never before! 


www.MusicPlayground.com 
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List of 
Mixers 
Lengthens 

Designed specifically for Club and Mobile DJs, TASCAM has added 
the X-15 and X-17 19" 4U rackmount mixers to its growing line of 
pro DJ gear. The X-15 offers eight stereo inputs (2 phono, 6 line), 
while the X-17 provides four switchable phono/line inputs as well as 
four dedicated line inputs. Both mixers have two mie inputs, balanced 
XLR and unbalanced RCA master outputs and 3-band EQ on each 
channel. You also get fader start on all four channels, dedicated 
booth and record outputs and a replaceable crossfader. The X-17 
adds a three-bank, pitch-controllable sampler that stores and recalls 


sample files via a front-panel Compact Flash 
card slot. It also offers front panel aux input 
and output jacks with individual level controls, 
crossfader reverse controls, and an effects 
send/return interface. 

TASCAM 

7733 Telegraph Rd. 

Montebello, CA 90640 
Tel: 323-726-0303 
Fax: 323-727-7656 
www.tascam.com 




Call 800-523-4934 
and refer to code #400 
for an MVP brochure 
and free Community swag 
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Still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 


Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 



The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 


Optional RF Remote Control 


Optional Touch Screen 


0 Optional Advertiser/Banner 


tHCDATM 
ATTW TH* tOW 
COULD L HAVT THIS MHCt 
ABCJMhNT rOUBMM 


Fully Customizable Hot 
Buttons 


DO Wf oot> r&oo'r 
umt tmmt jug 

fTftMQ Of Pl«Li 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 


Requested songs at your 
fingertips. 


Program your sets in advance 


Don't settle for less....Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 


Jha Of-igv&iztfs or j 


STAYINAUVE 


LOUIE LOUIE 


Ml L'll'IlV. I>l 1 Will 


t :8 if. 0 


LB150 (touch screen optional) 


501 Deodara Drive, Los 
94024, USA (650)! 
djpower<5)djpo 
|, www.djpo 
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Big Bass Packed 
In A Smaller Bag 


The INFRASUB-12 is the latest sell-powered subwoofer system from Bag End, 
This unit employs a direct-radiating 12" cone loudspeaker in a sealed enclosure 
and a 400-watt power amplifier mounted to an aluminum plate on the back of 
the enclosure. The INFRASUB-12 also includes a built-in ELF™ dual integrator 
providing a flat acoustical response down to 8 Hertz, welt below the audible range 
of human hearing. With this new sub Bag End has attempted to give you nearly 
the same low-end punch as their INFRASUB-18 provides, only in a smaller, more 
mobile package. Other specs include: 4 Ohms nominal impedance; left, center 
and right channel tine level RCA inputs/outputs; Preset Threshold Concealment™ 
circuitry for overload protection; black paint finish with black nylon cloth-on-frame 
grill. The JNFRASUB-12’s dimensions are 15.5” x 18” x 15.75" and it weighs 57 
pounds. MSRP: $1670 



Bag End Loudspeakers 

22272 North Pepper Rd., Unit D 
Barrington, IL 60010 
Tet; 847-382-4550 
Fax: 847-382-4551 
www.bagend.com 
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CD PLAVfcBS/TURNTABLtS/DJ MIXERS 
PA MIXERS/MICROPHONES/ 

HE AOPHONES WIRE LESS MICS I 
SPEAKERS.HIGH TECH EFX/ 
i:.r£LLlGENTSfl > A SERS^ M 

STROBES/MIRROR BALLS/ W 

FOGGERS/FOAM/FLAME EFXZ H 
BLACKMGHTSJSUBQLE b V 

LIGHT CONTROLLERS ~ 

STAGE LIGHTS 
A MUCH MORE... 


CHECK OUT OUR 
LATEST GUIDE! 
OVER 75 HOT NEW 
PRODUCTS! 




" * ffi 

ONE CflU 
BEATS 
EM 1 ALL! 




CALL US TOLL FREE 800.324.2673 

WWW.THECORESTORE.CONl 
OR E-MAIL US FOR PRICES: 
SALES@THEC0REST0RE.C0NI 
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V 2002 JBL Professions 



it may seem a little strange, but when 
you’re pumping out the amount of fow-end 
you get from any of JBL’s new MPro 
subwoofers, you’ll need plenty of top-end 
to make things balance out. Knowing this, the 
best dance club sound system designers 
rely on high-power JBL Super-Tweeters, the 
industry’s most trusted. 

Now, JBL brings you that same sizzling 
high-end performance in the new line of 
MPro 400 Series loudspeakers, featuring 
our exclusive Annular Ring Oiaphragm 
compression driver. ARD™ compression 
drivers achieve high-end sound that’s 
simply unavailable in any competitive product. 




MP418SP-I2 Powered 
Subwoofer Satellite System 

R tzraiun 


What's more, MPro backs up all this top-end 
with some of the smoothest mid-range 
performance you can buy, thanks to advanced 
network designs and JBL’s exclusive Laminar 
Flow Baffle™. Plus, to keep your MPro looking 
and sounding its best, we wrap it up in a 
rugged DuraFlex™ covered plywood enclosure 
that looks like it costs about twice what it 
actually does. 

So put some of your own tireless inspira¬ 
tion to work and check 
out the new MPro 400 Series 
at your favorite authorized •IRI^ 

JBL Professional dealer. 


H A Harman Intemafronal Company 

Visit u$ online at 
www.jblpro.com 
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PARTY SUPPLIES FOR ALL YOUR SPECIAL EVENTS! 


Magnetic 

Mixer 

Magic 


The TTM 56 from Rane features a 
non*contact crossfader and channel 
faders. 

Rane's proprietary fader design 
uses magnetic position sensor tech¬ 
nology, which, according to company 
testing, can handle millions of move¬ 
ments per day, with no degradation. 
You can also control the curve set¬ 
tings, directions and modes of all 
faders. Other features include: an 
effects loop with wet/dry control (deter¬ 
mines how much processed signal is 
in the mix); two 10-segment meters 
with peak-hold; a stereo aux input with 
a level control; one mic (1/4" TRS), two 
phono and two line inputs; balanced/ 
unbalanced outputs (1/4”TRS/RCA) 
3-band, full cut tone controls for Pro¬ 
gram 1 and Program 2. 

# 

Rane Corporation 

10802 47th Ave.W. 

Mukilteo, WA 98275 
Tel: 425-355-6000 
www.rane.com 
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SLOW PRODUCTS 
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DEcOR *r/ows 


Sign Up For Your FREE Online Party Store 

@ www.MakesParties.com 


PAPERGOOD5 


INPLATABLES 


Order Toll Free: 1 -800-645-6513 Ext. 3025 & 3033 
114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 


INCREASE PROFITS! 

Upgrade Your Image With Professional 

BROCHURES • POSTCARDS • FOLDERS 


I' Vim* % krl T 




tv * 
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lesigned • Customized 

Get Professional Results with 
Professional Marketing Products! 

Increase Bookings ton 


* Weddings 

• School Dances 


* Bar/Bat Mitzvahs 

• Corporate Parties 


h-rtew 


To Roques! FREE SAMPLES 


1-800-SI 0-41 52 


51 5*276-9206 


Fax 51 5-276-4267 email Infogbmi-info.com 

Visit our website to l ieu our entire product line non ! 


MARKETINGS 


www.breakthroughbrodiures.com 
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1000 watts 
8 ohm 

18" subwoofer-cast frame 
4" polyamide voice coil 
200 oz magnet structure 




13 ply baltic birch enclosure 
16 gauge perforated steel grill 
3" removable heavy-duty casters 
Multi-position carrying handles 
Rugged, scratch resistant paint co 
Pole mount receptacle 


Dimensions: 24"x 24'x 26 
Weight: 115 lbs. 
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EXPERIENCE THE POWER 


SP-18 SELF POWERED 18" SUBWOOFER 


Discover a new realm of sound with the B 52 SP-18 
active 18" subwoofer. Compact, powerful and road-ready, 
it delivers 1200 watts of pure digital bass amplification 
through a heavy-duty 18“ subwoofer(s) ideal for 
supercharging your live shows or mobile venues! 

A B-52 patent pending digital amplifier is incorporated 
into the SP-18 with built-in signal processing, 

24 dB/octave filters and compression/limit circuitry 
which allows you to perfectly adjust the bass output. 


You can add even more explosive bass to your sound 
since the SP-18 amplifier packs enough brute power to 
also drive the SP-18S, a passive version of the SP-18. 

Once you've experienced B-52's new world 
of digital bass, you'll never go back! 

Experience the power of digital bass by visiting 
a B-52 dealer near you. To learn more log on to: 
www.B-52PRO.com or call 800-344 4384. 










NAMM Report 

Half Trade Show / Half Music Carnival 


By R. A. Lindquist 

W inter is possibly 
the most sig¬ 
nificant annual 




MOBILE BEAT 

The DJ 

Magazine 


event for buyers and sell¬ 
ers of music and pro audio 
products. But beneath that 
serious facade, NAMM is 
a true celebration of music 
and the people who write 
it, make it, record it, play it 
and broadcast it. Each year 
the show opens with the 
"Ferdinand Petiot Marching 
Band" (he’s the guy who 
invented the Bloody Mary) 
parading through the aisles 
blasting out the theme 
from Sesame Street and 
pausing several times to 
play "The Star Spangled 
Banner" The band is open 
to anyone with a show 
pass. You just have to show 
up for rehearsal a mere 45 
minutes before the baton 
is raised. It's a great way 
to kick off the show and it 
underscores the fact that NAMM is about music. 


Tips, Techniques 
and Technologies 

'lor the Vocal 

Performer 


The ultimate cele¬ 
bration 

Elsewhere in the 
Anaheim Convention 
Center, other com¬ 
panies were looking 
beyond the recent 
events of the short 
term to celebrate 
long-term success. 
Most notably, Ulti¬ 
mate Support Sys¬ 
tems, maker of 
speaker and lighting 
stands that many DJs 
rely on, as well as 
keyboard stands, mic 
stands and other 
products, lit the 
twenty-fifth candle on 
their corporate cake. 
The company was 
founded in 1977 by 
musician and inventor 
Darrell Shoenig, who 
was looking for an 
alternative to unsightly 
and unwieldy speaker 
stands. His solution was compact and durable aluminum stands 
crafted from parts of a hang-glider. 

Today, the company is led by Jim Dismore, who accepted 
the role of President and CEO in 1989, and assumed con¬ 
trolling interest and title of Chair¬ 
man in 1994. With Jim’s 40 years 
of retail and manufacturing experi¬ 
ence, Ultimate Support Systems, 

Inc. has grown in sales, product 
diversification and spiritual devel¬ 
opment. In its mission statement, 

Ultimate Support Systems defines 
itself as a Business Ministry. As 
such, it has established a non¬ 
profit organization, Kingdom Com¬ 
panies, which assists companies 
with similar aspirations. Benefi¬ 
ciaries include, among others, 

CrossMix, the Christian DJ organization that presented Bob 
Carlisle at the 2001 Mobile Show in Las Vegas. Ultimate also 
sponsors the annual NAMM prayer breakfast, which will cel¬ 
ebrate its 20 th consecutive year at the show next January. • 






Bob Carlisle belts it out for Mobile Beat 


Seeing stars 

Each year during the four-day event, notables from the music 
industry can be seen throughout the show, performing in 
booths or simply putting in an appearance to meet fans and 
sign autographs. At the most recent show in Anaheim, Mobile 
Beat and Singer Magazine teamed up for two very special 
in-booth events. 

On opening day, Thursday 1/17, it was our pleasure to 
present a mini concert by Bob Carlisle. The contemporary 
Christian singer treated the crowd to a self-accompanied ver¬ 
sion of "Butterfly Kisses,” followed by “We Fall Down" and 
two other tresh songs. Our thanks to JBL, Galaxy Audio, ART, 
Music Industries, Shure and Peavey for helping us out with the 
sound system and a big round of applause for Bob Carlisle for 
taking time from his very busy schedule to join us at NAMM. 

On Saturday, fans of Gina Schock lined the aisle for a 
chance to meet the Go-Go's drummer at the Mobile Beat/ 
Singer Magazine booth. Our thanks to Gina and her manager. 
Mike Wilson, for making her appearance possible. With the 
success of the events we were able to sponsor this year, our 
hope is to expand the roster for next year's trade-only show. 
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Mow you can truly have it all. Superior-quality sound. Industry-leading features. 
Unbeatable reliability. And an unheard of price tag.We've lowered prices on our most 
popular amps—the RMX Series—to help America and the music 
industry keep the beat during these challenging times. So now 
you can pick up the RMX amp of your dreams at its lowest price 
ever. Choose from four innovative models, including our newest 
RMX J850HD with its advanced thermal management system 




for higher continuous power in 2-ohm stereo or 4-ohm bridged applications. All deliver 
road-proven performance in a compact, rock solid design. And all are backed by QSC’s 

peerless 30-year reputation. 

At QSC Audio, you've never had to pay more for superior quality. 
Lucky for you, now you can pay even less. Decide which RMX Series 
amplifier is right for you at www.qscaudio.com/rmx/mbprice.htm 
or head to your favorite dealer today. Toll free: 1800) 854-4079. 


* Road-proven QSC ti rcu it ry del ivers low d i sto rt ion (< 0.05% THD) 
and maximum 2-ohm performance 

* Rui/t-in c/ip limiters and /ow-frequency filters reduce distortion 
and protect speakers 

* Balanced 1 /4“ and XLR inputs plus 5peakon’“ and binding post 
outputs provide versatile I/O options 

* Compact size—1800 watts in a 2 rack space, W deep chassis 

* 3-yeai warranty plus optional 3-year extension available 

* Exterwiedtbermalperfon , n3nceJn2 [ stereo or 41 bridged mono 
applications (a RMX 1B50HO exclusive!) 


AUDIO 



RMX 

1 

4 

2 


MSfiP 

RMX 650 

200W 

300W 

430W 

83QW 

$429 

RMX 1450 

280W 

450W 

700W 

1400W 

$549 

1 

1 

36GW 

600W 

900W 

1800W 

$449 

RMX 245D 

500W 

750W 

1200W 

2400W 

$779 
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NAMM Report 

On the Mic: The Vocal Side of NAMM 


By Greg Tutwiler 





H aving not flown since Sep¬ 
tember 11, t was a bit 
apprehensive about my 
recent trip to the winter NAMM 
show. America's media coverage 
of our world today is so encourag¬ 
ing, isn’t it? Talk of shoe bombs, 
mile long security check lines, and 
armed military guards is just a bit 
unsetlling. But anticipating the big¬ 
gest music playground of the year 
was enough to calm my nerves. 

I set out on the NAMM floor 
on Thursday morning in search of 
anything related to singing. What 
would 2002 have in store for 
the vocal performer? I noticed a 
common thread: booth after booth 
featured singers. There were rock, 
country, jazz, blues, and yes, even 
karaoke singers. And in every case, 

Whether you sing or not, you probabl 
singer belt out a tune. As mentioned previously, a 
Beat/Singer Magazine booth, we were not about to be left 
out of this crowd-catching routine, wi 
Carlisle and Go-Go’s drummer Gina Schock stopping by. 

Youthful approach 

I didn’t discover anything new specifically for karaoke enthusi¬ 
asts, but I did notice that the push this year seems to be 
for younger singers. The home market looks stronger than 
ever. The Singing Machine Company seems set to sell more 
than one million karaoke machines in 2002 alone. Child stars 
like Aaron Carter and Ul' Bow Wow have inspired children 
everywhere to pick up a mic. And karaoke is the perfect entry- 
level platform. 

As I wandered past the VocoPro booth, I was captivated 
by a riveting rendition of Patsy Cline's “Crazy." When I learned 
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A meeting of female 
generations: Gina Schock 
signs Sara Niemietz’ 
autograph book 
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it was the voice of nine-year-old Sara Niemietz, I was amazed. 
“I started singing when I was really little,” Sara said. "Way back 
when I was four." A child’s concept of time amazes me. Sara, 
now in search of a record deal, already has a TV appearance 
in CBS’s First Monday to her acting credit, and is set to play 
a lead roll in an episode of NBC’s Providence as this issue 
went to press. Her talent, charm and personality make Sara 
Niemietz someone to keep your eye on. 

On the road 

Tucked away in a far corner of the basement of the arena, 

I found a bus decked out with enough gear to make a rock 
star drool. The John Lennon Song Writing Contest has a tour bus 
crammed with the latest recording equipment. It travels the coun¬ 
try following concert tours and stopping at community schools 
promoting music education and encouragement. The music pro¬ 
fessionals who staff the bus take the kids through the recording 
process and let them see how the major studios do it. It’s well 
worth checking it out if it ever shows up in your neighborhood. 

What will you be singing in 2002? The opportunities are 
better than ever. Go chase your dream.* 

Greg Tutwiler is the Managing Editor of Singer Magazine. Mobile Beat’s 
sister publication. Check out his regular column, "Singalong Essentials' 

(p. 71) for more on the Mobile DJ-karaoke connection. 
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By Jammin’ Jim Kerins 

H r ere is the situation: week in 

and week out, you're out in the 
trenches, slinging tunes like a 
mess hall cook. Sure, you’re confident 
your PA arsenal— professional dual 
CD player, a fat amplifier, and even a 
nice pair of two-way speakers—is up 
to the weekly challenge. Certainly the 
system sounds good, but you know 
it’s lacking something. Perhaps it could 
use a little more bass or a crisper, 
more defined high-end. But shelling 
out over a grand for the speakers you 
really want doesn't sound like a real 
option at this juncture, and your amp is 
certainly powerful. 

What's a girl to do? Enter the 
latest high-tech wonder box from BBE 
Sound. It’s the 482 Sonic Maximizer, 
featuring BBE's fourth generation pro¬ 
cessing engine, which the company 
claims will work wonders for any 
speaker system. It just so happens 
that I own some very expensive speak¬ 
ers, and some real junk boxes. Time 
for Jammin’ Jim’s famous “I don’t own 
it, so let’s abuse if torture test. 


Next slop on 
the audio 
enhancement 
lour: 

the BBE 482 Sonic 

Maximizer 


Thoughts, outside the box 

The 482 Sonic Maximizer is a standard 
19’’ rack mount unit, utilizing durable 
metal construction. The faceplate is easy 
on the eyes, with cool blue graphics, 
well-labeled controls, and an assortment 
of LEDs with which to impress your 
friends and confound your enemies. 

The unit can be utilized in stereo or 
dual mono mode, giving you a bunch 
of options—couldn’t we all use more 
options? Controls include a low contour 


adjustment and process control. A 
function button totally disengages the 
unit from your signal chain for instant 
A-B comparison. 

inserting the 482 into your system 
is easy enough, by way of rear 
panel stereo pairs of unbalanced 1/4" 
or RCA connectors. Simply insert it 
between your mixer and amplifier, or 
just before or after any EQ you may be 
using. The real power cord and exter¬ 
nally accessible fuse holder round out 
the unit’s desirable features. 

Math, science and physics 

By now you’re asking, “OK Jim bo, 
what exactly does this box of solder, 
wires, and capacitors do?” Good ques¬ 
tion. For many years, what you heard 
coming out of your speakers could be 
very different than what went into the 
microphone at the recording studio. 
Think about the electrical journey that 
the original source has to travel. The 
microphone turns sound waves into 
electrical energy. This is then routed 
through a mixing board, a potentially 
vast array of digital effects, EQ adjust¬ 
ments, and other peripheral devices. 
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This device makes poor 
speakers sound good, and good 
speahers sound great 


Analog to digital converters along the 
way can further muck up the sound. 

All this has happened before you even 
drop the CD into your player. After 
that, your system has to decode the 
digital information and get it ready to 
go through your mechanical, acoustical 
devices (speakers). 

Technical problems that can arise 
include phase cancellation and improper 
time alignment (which some way-smart 
people call “envelope distortion"). When 
this happens the music you hear can 
sound muddy, unclear, and lacking in 
overall definition and musical detail. 
Sound engineers have always known 
these problems. Thankfully, modern 
electronics has brought with it the ability 
to quickly process millions of bits of infor¬ 
mation, making possible devices that 
can sort it all out and fix the anomalies. 
BBE has been creating solutions for 
these problems for over ten years; I’ve 
confidently used some of their previous 
products. Their process lhas even been 
awarded 42 U.S. patents. 

Technobabble vs. the real world 

“Sure Jim, we are all impressed with 
'phase correction’ and the exciting pos¬ 
sibility of 'reducing envelope distortion,’ 
but will it make our speakers sound 
better?" I believe the answer is yes. 
Remember that the sound systems at 
professional concerts you attend or at 


expensive processor control devices to 
get the sound right. The BBE unit brings 
a similar level of sophistication to any 
system. 

For my tests I used a 1200-watt 
amp with my usual mixer and CD player 
combo. All tests were done with no EQ 
adjustments. For comparison I abused 
three very different pairs of two-way 
speakers: my cheap plastic speakers, 
featuring the ubiquitous and very mar¬ 
ginal sounding piezo tweeter with horn; 
a mid-level Yamaha 15"-horn combo; 
and finally my $1,500 Bag End boxes. 

First up for sonic punishment were 
the already-great-sounding Bag Ends. 
A-B comparison was simple with the 
482’s front-mounted bypass switch. 

With a killer test track spinning, I 
engaged the unit and dialed up the 
process control to about 40%. This 
yielded an immediate gain in clarity and 
vocal presence to the sound. Then I 
added some low contour, which gener¬ 


ated phase-corrected bass in the 50Hz 
thump zone. This can be particularly 
impressive when you are not using a sub¬ 
woofer. The BBE box kicks up the bass 
in a way that’s fundamentally different 
than just using an EQ, which can often 
produce muddiness. The 482 provided a 
punchy clear low end, with a real hi-fi 
sound. So far, so good; even my favorite 
speakers benefited from this device. 

It’s all becoming clear 

Testing the mid-, and low-level speakers 
provided even more dramatic results. My 
plastic speakers, with their budget level 
components, really benefited from the 
Sonic Maximizer, The bass in the low-end 
speakers had always sounded hollow 
and boomy; now it was tight, and more 
room filling, without the previously annoy¬ 
ing low-end drone. With 60% process 
engaged, it was as though a blanket was 
removed from in front of the speakers. 
This will certainly help if you do a lot 
of acoustically poor rooms with lots of 
ambient noise. With the addition of more 
process, the intelligibility, and clarity go 
up. 

This device makes poor speakers 
sound good, and good speakers sound 
great. All in all, it’s a very cool and prac¬ 
tical application of technology. Certainly 
tweaking and experimentation with your 
particular system will be needed, but isn’t 
that what life is all about? 

If you want to upgrade your sound- 
without breaking the bank, then head on 
down to your local music megaplex to 
hear what the BBE 482 Sonic Maximizer 
can do for you. The unit retails for $349 
and is backed up with an impressive five- 
year warranty. Till next time, jam on. • 

If you have questions, comments or alien tech¬ 
nology in your possession, e-mail Jammin' Jim 
at jamsound@aol. com. 


your hippest local nightclub all use very 
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How fast you grow 
your multi-system 
operation depends 
on how well you 
can develop, train 
and motivate your 
team. 

s the owner of a DJ service, 
whether it's a single- or multi¬ 
system operation, you have 
(just one commodity that makes 
you money. That commodity is time. How 
well you use it will determine your pay- 
check this week as well as in the months 
to come. 

Let's assume you have five DJs 
trained and ready to go every Saturday 
night, and five systems at your disposal. 
Then all you need is five bookings to 
make your business an efficient oper¬ 
ation. If you are consistently booking 
fewer than five jobs, you need to spend 
time evaluating and improving your mar¬ 
keting plan. If you have five bookings 
and three DJs, you need to devote more 
time to hiring and training. 

In the airline industry, when a 
300-seat airliner flies half-full from New 
York to L.A. the company suffers a loss 
of 150 fares—forever. If a seat is empty 
when the plane leaves the gate, there's 
no recovering that loss. The same is 
true in your business. You have a finite 
number of nights that can be booked 
and any slot that goes unfilled is money 
lost. 

What’s realistic? 

As you move from being a single 
operator to managing a multi-system 
DJ business, you need to first establish 


how much business you can handle with¬ 
out sacrificing quality or personal ser¬ 
vice. It’s very tempting to try to handle 
more bookings than you are practically 
equipped for. No one wants to turn down 
business, but if it means sending out 
someone who has not yet earned your 
confidence, you'll end up with tarnish on 
your reputation that only time will wear 
away. 

Begin by hiring and training two DJs, 
who can then help you train two more. At 
this point, take yourself off the road so 
that you can devote time to following-up 
on the people you are sending out. If 
it’s practical, stop by each gig and see 
how each new employee is doing. And, 
of course, don’t just take their word for it, 
check with the client as well. 

Once you have a team of four, then 
you can begin training additional DJs for 
your team. At some point, you will prob¬ 
ably identify a particular member of your 
team who excels as a trainer but until 
then, do the training yourself. 

Working the numbers 

For every new DJ who ends up meeting 
your professional criteria and "making 
the team," four or more will not. If you find 
that you’re beating that average, then 
you're either very lucky or you’ve set the 
bar too low. 

Assuming that to find your first four 
DJs you will need to interview at least 
Sixteen, and hire eight, you will need to 
find some good resources for talent. 
Robb Smith of The Florida Academy of 
Mobile Entertainment has been in busi¬ 
ness five years and typically employs 
7 to 10 DJs. Smith uses the following 
methods for locating the best people for 
his organization: 

1. Newspaper ads 

Placement of these ads is important— 


Sunday papers bring the 
best response. Stress 
full time employment as 
opposed to part time. 

The wording of the ad 
must be realistic and 
not seem related to tele¬ 
marketing. It should be 
designed to weed out 
undesirable candidates. 

2. College employment 
departments / bulletin 
boards 

Target drama depart¬ 
ments (theater majors). 
Drama students are typ¬ 
ically extroverts and 
usually have weekends 
available. 

3. The "meet and greet” 

In the course of your 
business, when you have 
occasion to meet some¬ 
one who displays an 
outgoing attitude (waiter, 
bartender, customer ser¬ 
vice agent, etc.) give 
them a card and ask 
them to call you about 
a potential job opening. 
Stress that they do not 
have to quit their current 
job but that it’s extra money. 


4. Friend of a friend 
We all know of people in our circle 
of friends that are outgoing and would 
make good DJs, yet we rarely consider 
asking them about it. Invite one of these 
potential entertainers along to a show 
and get them interacting. Then after you 
see their brand of fun, ask: "Why don’t 
you come on board? You'd be great!” 
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of his business. 

Kramarik tells 
Mobile Beat, “Our phi¬ 
losophy is to search for 
employees with per¬ 
sonality. We look for 
pleasant people who 
are outgoing. We have 
tried various ways of 
finding employees 
including Internet clas¬ 
sifieds and direct 
approaches to 
colleges and schools, 
but we've 
had the most 
success find¬ 
ing people 
by way of our 
current 
employees’ 
networks of 
friends and 
family." 


Smith says the most important thing 
in a potential DJ is personality, a sen¬ 
timent echoed by Bob Kramarik Jr. of 
Bobby K Entertainment in Elmira, NY. 
Kramarik, who is celebrating 18 years in 
the business, employs up to fifty people 
during seasonal peaks. He serves the 
entire Northeast and offers services and 
add-ons that go way beyond musical 
entertainment. His novelty division, for 
example, accounts for over sixty percent 


Many 

are culled, few 
are chosen 

Once 

Hj^HH bee 

tion process. Regard¬ 
less of how badly you 
need to add to your 

staff, hold stubbornly to your criteria and 
be ruthless in your choosing. Cutting the 
field even before the interviews begin 
can save you a lot of time, money and 
grief later on. 

Start by establishing a model. Along 
with personality, what other things are 
you looking for? What are the qualities 
of the DJs who have served you best 
previously? Some key traits to consider 
include: 


1. Trainability 

2. Reliability 

3. Professionalism 

4. A team-orientated attitude 

5. Ability to see “the big picture" 

Robb Smith calls candidates and 
qualifies them for interviews, On the 
phone, he establishes the ground rules: 
that they are over 18, have reliable trans¬ 
portation, and that they have shown 
some level of stability in their past jobs. 
Most importantly, he wants to know why 
they responded to his ad. Are they look¬ 
ing to make a serious commitment, or do 
they just think spinning discs would be a 
coo! thing to do. 

If they pass your phone screening, 
then set an interview time. When they 
arrive, have them complete a standard 
application (available at any office supply 
store). Smith suggests adding one or 
two simple “essay questions'' as a sort 
of “laziness test." For example, he asks 
them to list a dozen dance songs or 
artists. This provides him with a little 
information on how well they know the 
music, but more importantly, it discour¬ 
ages those whose hearts aren’t really in 
it. 

Face off 

Next comes the in-person interview, 
when you will try to separate the rough 
diamonds from the lumps of coal. As 
you are aware, in our politically correct 
society there are many things you simply 
can’t ask. For example, asking point 
blank if an applicant is married is taboo. 
However, Smith suggests that, in the 
Interest of knowing what they know 
about your company, you could ask, “Did 
our company play your wedding?" 

The bottom line is that you need to 
know about a candidate's work ethics. 
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Strive to find out if the person under¬ 
stands what the job involves and if he 
or she is going to be able to make this 
a regular commitment. Is this something 
he or she really wants to do? You need to 
know how long your potential employees 
plan to be in the area and what their 
future plans are. Try to keep the inter¬ 
view conversational so the candidate will 
relax. Watch body language and listen 
carefully to everything said to pick up 
on contradictions. Typically, if someone is 
blowing smoke at you, you’ll notice it at 
some point during the interview. 

Diamonds in the lough 

Once you've found the people you 
are looking for, it’s time to begin the 
most important part of the team building 
procedure—training. In speaking with 
company owners and the people they 
employ, I have found this to be the 
area that is most often under-empha¬ 
sized. With proper training and toilow-up, 
a marginal new employee can be shaped 
into one of your 
better people. 

The reverse 
is true as well, 
you can have 
a terrific individ¬ 
ual with all the 
traits you are 
looking for who 
gets cheated on 
training and 
ends up a medi¬ 
ocre employee. 

Therefore you 
owe it to yourself 
and your new 
people to have a 
good, solid train¬ 
ing program. 

In Elmira, Bob Kramarik starts 
each new employee off with a copy 
of the employee handbook and a four- 
week probationary period so that both 
employer and employee can decide if 
the fit is right. During the probationary 
period, the employee serves in a variety 
of job situations. That’s followed by a 
three-hour basic training session and 
extensive field training sessions at actual 
events. By the time a new recruit is sent 
out on their own, Kramarik is confident 
he's got a good person representing his 
company. 
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At The Florida Acad¬ 
emy of Mobile Entertain¬ 
ment, Robb Smith uses 
an equally intensive train¬ 
ing program that begins 
with 12 hours of classroom 
and 40 hours of on-the-job 
training. Kramarik and 
Smith both employ exten¬ 
sive follow-up and review 
programs once their 
people are established. 

The fact is that any employee is only as 
good as his or her ongoing training. 

The Big Picture 

Ultimately, as in any business, the 
true value of each particular person on 
your payroll comes down to one thing: 
how much is he or she directly or indi¬ 
rectly adding to your bottom line. It's 
important to instill in each employee right 
from the get-go that they are part of a 
team. There's no shortage of people if all 
you are looking for are individuals who 
can be trained to keep the dance floor 


filled at a wedding or bar mitzvah. But 
are they bringing you any new business? 
Are they going the extra mile to establish 
the name of your organization in the 
minds of other potential clients at the 
bookings? 

Many operators have discovered 
that by offering an incentive or commis¬ 
sion program, their DJs become much 
more motivated to talk up their company 
in the outside world. You expect your DJs 
to hand out business cards on the job, 
but what about all the people in their own 
personal networks? Every one of your 
employees needs to be as willing and 
able to cultivate new bookings as they 
are to perform at the present ones. 

Once this concept, along with a 
good selection and training program, is 
in place in your organization, your com¬ 
petition will be facing some serious trou¬ 
ble. 

R.A. Lindquist is co-writer of the 
book Spinnin' 2000, which is available 
through spinnin2000.com. He is also the 
Publisher and Editor-In-Chief of Mobile 
Beat Magazine and Singer Magazine. 
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Feature 



By T. Bruce Wittet 


Quality and quantity will help you 
maintain professional connections 


T he DJ trade has changed enormously over the past ten or fifteen years. 
Arguably digital gear has been the prime mover, but there have been 
significant advances in other areas, such as the size (and weight) of 
speakers, advances in subwoofers, stereo and surround imaging, and now 
wire'ess. Whereas the DJ was once the jockey on a one trick pony, today, he 
or she is a pilot in a cockpit full of sophisticated gear. 

v The one common thread, the thing that unites all DJs and their gear, 
is the lowly cable. The one thing we don’t want is glitches in the signal or 
power chain. We're going to look at the notion that our greatest weapon 
is a set of cables that conducts sounds without flaw, without coloration, 
and without—shudder—noise. Even on the bread and butter circuit, we’re 
encountering sophisticated amping, elaborate sound systems, lights, mics, 
effects, fog, and MIDI. Cables, cables, and more cables. What a complex web 
we have woven! 


We asked a DJ about cable choice and maintenance, one who has seen 
it from both sides. For years, Chris ‘The Greek” Panaghi labored on the 
Long Island scene. Sometimes he loaded in with the musicians in tuxedos 
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oftentimes he replaced them entirely. One day, he 
decided to hit the inner city club scene. He began 
carting around samplers, working with MIDI, scratch¬ 
ing turntables, and exploring complex mixes, some 
of which he presents on a weekly radio show. At the 
time we spoke, his manager had booked him on a 
tour of France. j / . 

His current gigs may distance him from the 
mobile jock, but the ties that bind him with all DJs 
are cables. In fact, Chris came to the attention of 
another Long Islander, Jim D'Addario, who, aside 
from crafting guitar strings, runs Planet Waves, 
an accessory line offering, you guessed it, many 
choices of innovative and durable cables. Chris now 
represents the voice of the DJ on D'Addario’s Musi¬ 
cians’Advisory Board, 

When Planet Waves got into the cable business, 

they were up front about admission to do more than 

market generic connectors and wire. Frankly, that 

* 

would have been boring for an engineer such as Jim 

D’Addario 


e started with the premise that standard 
cables have always been the weak link in the signal 
path, this due to the proliferation of poorly shielded wire and 
variations in jacks and plugs. Reducing static was a concern 
but it went beyond that to a vision of cables/connectors that 


increase the life of both cable and jack by providing a better 
connection. Gofd-plated connectors conduct electricity better 
and resist corrosion, while a copper shield tube affords the 
best grounding possible. 
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offered flawless frequency response. To make a long story 
short, D’Addario achieved this by incorporating banana-like 
compression springs in the shank of the cable plug: These 
create a secure connection, do not pull out, and actually 


And here's the crux: After the plug is soldered and covered 
with the copper tube, molten PVC is poured over to seal 
the connection. It encapsulates the joints and provides unprec¬ 
edented strain relief. 
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“The right thing 
would be to be 
meticulous and 
carry a backup of 
everything” 


Gear varies, cables vary 

"When I walk into a club,' says Chris, ‘they may have essential 
equipment, meaning turntables and CD players. 1 bring my own 
effects and l always bring cables to hook up the equipment. 

I’m excited about Planet Waves cables because they’re very 
durable. At the end of the day, if the club doesn't have the right 
cables, or ttiey're noisy, I’m screwed.” ^ ' 

Whether you’re carting your own rig or using house gear, 
a quick; look at the patch bays with a flashlight reveals that 
cables vary enormously We’re talking several RCAs, RCA to 
XLR, quarter-inch to XLR, or even XLR to XLR. If we re running 
MIDI, there’s yet another cable—and a fragile one at that. 

“Whether it’s for a microphone or effects, says Chris, ‘I 
need quick access to the right cable - something that's gonna 
last and won't pull out. If that happens, I’m finished. Many 
years ago, I'd bring samplers on the road, whereas now I bring 
samples on CDs, MIDI cables can be a pain; they go bad 



For information on buying, renting 
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Cable Maker Connections 


all the time. With audio cables, you hear it or you don’t—or 
sometirfies you hear it and it’s noisy" 

I he point is that connection problems are an inherent part 
of the job. "At least with a strong cable... I eliminate many of the 
possibilities. Remember, most of the time I’m using the same 
cable from the gig before. I'm relying on that cable to be doing 

its job consistently.'* 

Surgery vs. backups ( 

Did it bother (ihrts that, since his favorite cables incorporate 
proprietary PVC molding around the connectors, if something 
were to happen he wouldn’t be able to get in there with his wire 
clippers and soldering iron? • 

‘You know, it bothered me at first," he replies,/’but speak¬ 
ing for myself and, 1 think, a lot of others, if I got in there, I’m 
not sure I’d know what to do in all cases! And then there’s the 
simple fact that there’s no time to do it. I carry spares." 

What should a DJ carry in terms of backup cables? 
Responds Chris, “For me, the all around kit would contain at 
least a stereo pair of everything. You know you need quarter 
inch to quarter inch and an RCA to RCA and so on. At Planet 
Waves they’re looking to do a starter kit: it’s going to answer 
the question for beginners or pros looking for spares. Obviously 
you need XLR to quarter-inch to hook up the mixer to the amp. 
then speaker cables in a good length, some RCA to RCA and 
quarter inch to quarter inch for CD players and, at the end of 
the day, maybe even a mic cable." 

Maintenance 

Wrap them up in a circle at the end of the night, advises 
Chris. “Some people put their arm in an L, then wrap cables 
tightly around the arm," he says. “I don’t like that. It should 
be as if you’re removing them from a wire spool. I know from 
many years of having cables that last, keeping them in a circle 
means they’ll be uniform every time, and then you can put a 
tie on top and hang them on a wall or stow them in a bag. The 
key is that you don’t want to put strain on the wire. 1 have my 
little method of gently putting them in a circle and it becomes 
automatic. At the end of the night, you’re tired: That’s when the 
problems occur.” 

When to replace them 

“The right thing would be to be meticulous and carry a backup 
of everything / advises Chris. “You want to figure out the pos¬ 
sibilities of not going down. If it means to carry an extra cable, 
so be it. / 

“When I started out, I was doing what the average mobile 
guy does - weddings and Bar Mitzvahs. I’ve encountered a lot 
of stuff: the needle skips right across the record or a cable sud¬ 
denly falls out. I see it this way: Somebody’s booking me to be 
professional and I want them to rely on me. From needles, to 
cables, to headphones, if you have to make the party happen 
and you don’t have this stuff, it ain’t gonna happen!" • 


pobox6io 

Rome, NY 13442 
Tel: 315-337-8540 
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Fax: 800-45-3460 
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Fax:415-468-0311 
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pop in one of their CDs. 




Knowing a few key speaker facts 
can go a long way By dj Ankur Pai 

S o there you are with the music playing, the walls 

pounding, the bass thumping, the lights sparkling, and 
the crowd’s going wild. The night’s been going well: 
you’ve been playing the right tracks to keep the dance floor 
full, getting lots of requests and fulfilling them, and you’re 
feeling the good vibe. You’re about halfway into the jam and 
have lots of massive tracks yet to come, but then you hear 
something strange coming from your speakers. You have con¬ 
fidence in the good speakers you just bought: it’s probably 
nothing major. But the noise gets louder and the current track 
seems distorted. Maybe it's just the track, so you turn the 
channel fader down a tad. A couple of minutes later, you notice 
the clip LEDs flashing. Just as you try to figure out what the 
problem is, the clip light turns bright red, and then...boom! The 
party’s over. 

Speaker fundamentals 

What exactly is a good speaker? Some people believe a 
"good" speaker is a speaker that can be played loud. Others 
believe a good speaker to be one that can push tons of bass. 
Someone else may consider a good speaker to be focused 
on clarity. Each listener may have his or her own estimation 
of what a good speaker is, but the underlying fact is that 
a good speaker utilizes its various components to achieve 
complete sound reproduction, rather than simply focusing on 
one characteristic of sound, such as bass. 

There are many factors to be considered when pur¬ 
chasing PA or DJ speakers. Such factors include frequency 
response, size of drivers or woofers, horn size, 3-way or 2-way 
system, etc. But in dealing with speakers of all types and sizes, 
I have found three main attributes to be most significant when 
purchasing speakers for use in any type of setup or applica¬ 
tion. Understanding these elements gives you true confidence 
in your gear, and provides the assurance that your gigs will 
go smoothly. They work together to make a good speaker. 
They are: 

1. Speaker wattage 
2. SPL (efficiency) 

3. Speaker protection 
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fooled by someone who tells you that a speaker has X number 
of watts, and therefore is loud. In general, the more wattage 
a speaker has, the more powerful it is. This usually means it 
can be pushed louder and harder, depending on the overall 
configuration of speakers you are using and the amplification 
you are employing. But do not assume that because a speaker 
handles X wattage, that means the speaker is loud. If you want 
to know how loud the speaker can go, look at the SPL rating 
(which is linked to a speaker's efficiency. 



What’s a watt? 

A watt is a unit of power. The more wattage a speaker has, 
the more powerful it is. The first thing many people consider 
when it comes to speakers is how many watts it can go up 
to. Each speaker has two wattage measurements: watts RMS 
and watts MAX (also known as PGM or Program). Watts RMS 
is an indication of the speaker’s ability to produce sound at 
a consistent level. Watts MAX is the maximum a speaker can 
handle. This maximum level is usually when there is a spike or 
jump in the audio signal. The speaker can only handle this spike 
for a brief amount of time. An example of this is when, in live 
performance, a singer drops their microphone on the floor, and 
a loud boom is heard. Continued exposure to these spikes will 
cause speaker damage. 


SPL: How much pressure can you take? 

The second factor in determining good speakers is SPL, 
which stands for Sound Pressure Level. SPL is a speaker 
measurement that tells you exactly how loud of a sound the 
speaker can produce. SPL is measured in decibels, abbreviated 



dB. 

According to studies, the 
threshold of pain for the human 
ear is 130dB. Many speaker man 
ufacturers do not state an SPL 
for a given speaker, however it 
is a very important factor. Any 
decent manufacturer will have an 
SPL rating displayed in either the 
speaker manual, or in their cata¬ 
log of speakers. 


Wattage vs. SPL 


There is a myth, which I believed for many years, along with 
many other DJs and sound managers, which states: 'The more 
wattage a speaker has, the louder it can go." Wrong! Do not be 


Protect me I 

Speaker protection is a bare essential when buying speakers. 
Speaker protection consists of basic internal crossovers and 
more importantly, network protection schemes. 

Crossovers come in any decent speaker enclosure. A 
crossover is an electronic device, which splits the audio fre¬ 
quencies into separate paths. The high frequencies are redi¬ 
rected to the horn and tweeters, while the low frequencies 
are routed to the woofers. 

There are two different types 
of crossovers: passive and 
active. A passive crossover is 
built into the speaker itself, 
usually clamped to the inside 
of the cabinet on the back 
wall. An active crossover 
(sometimes referred to 
as a "processor”) is used 
externally, especially 
when integrating sub¬ 
woofers with main speak¬ 
ers. in this setup, the low 
frequencies are rolled off 
into the subwoofer cabinets, while the 
highs and mids go to the main speaker cabinets. 

Crossover units, whether passive or active, provide a very 
basic level of protection. Imagine high frequencies being pro¬ 
duced from a woofer! These high frequencies can damage 
the woofers, which are specialized for bass. Not only do cross¬ 
overs protect the speakers, but they also guarantee clean 
replication of the music. A system used with a crossover is 
much better and clearer sounding than a system without a 
crossover. 

Protection networks are circuits or components internally 
braced in the speaker that protect the drivers. There are many 
methods of protection currently available for speakers but the 
most common form uses a special light bulb (no, not like the 
ones you use at home) to guard the drivers against damage. 

When an excessive signal is passed into the speaker, 
such as a dropped microphone or a spike in the music, it 
is absorbed by the light bulb, which then blows instead of 
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YORKVILE ELITE E 1004 


the speakers. Many speaker com¬ 
panies use this method, but each 
has its own name for the mech¬ 
anism. JBL calls it “SonicGuard 
Protection," while Yorkville names 
it “CTL (Current-To-Light), and 
Cerwin Vega calls it "PTC," etc. 

Time to buy: purchasing tips 

Research and observe. Read up 
further on sound system basics 
(your local music shop or bookstore 
should have a number of good 
titles) and look through speaker cat¬ 
alogs from various manufacturers. 
Check out firsthand the differences 
between speakers, their character¬ 
istics and their pros and cons. 

For example, I was recently stuck deciding between two 
speakers. One of them had the capability 
to handle 1000 watts, with a maximum 
SPL of 133dB.Thls cabinet was slim and 
lightweight and did not look too impres¬ 
sive due to its size, but it was loud 
(hence, the SPL). The second speaker 
had an impressive 1500 watts power- 
handling, with a maximum SPL of 131. It 
was much more massive than the other, 
which resulted in better bass response. 

Both were great speakers, however I had 
to weigh out which would best fit my 
needs. Aside from other pros and cons, 
the first speaker was louder than the 
second speaker by about 20-30%, while the second speaker 
had better bass response. My personal taste being more bass 
and an impressive look, I chose the latter. 

Know ahead of time what you need to look for, such 


EAWJF60 



as the three topics discussed in this article. Don’t let the 
salesperson give you useless information that’s not pertinent 
to your decision. Watch out for incorrect information, Knowing 
your speakers before you go to buy them will provide you with 
more confidence. Make sure you get a full specification sheet 
or informational package about the speakers. In other words, 
get it in writing so you know that what you’re paying for is 
what you want. 

When shopping for speakers, make sure you hear them 
first before you jump to any conclusions. Don’t let your eyes 
deceive you: rely on your ears. Listen to the articulate highs, 
while at the same time listening for the low bass line. It’s always 
best to bring a personal favorite CD to test on the speakers. It’s 
easier to hear what you need to hear when you are listening 
to a song you know and enjoy than when they pop in one of 
their CDs. Also make sure you hear various speaker types and 
brands in different stores, so that you get an idea of how they 
sound under a variety of circumstances. 

And finally, don’t wear out your ears! If you subject yourself 
to too much sound all at once, your ears will be fatigued 
and you will not get an accurate idea of what the speakers 
sound like. Allow yourself the freedom to check out speakers 
on different days. The bottom line? Take your time, relax, and 
enjoy the process. • 


What to look for 


Understanding these elements gives you 
true confidence in your gear, and provides 
the assurance that your gigs will go 
smoothly. They work together to make a 

good speaker. They are: 

1. Speaker wattage 

2. SPL (efficiency) 

3. Speaker protection 
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DJ software moves for¬ 
ward on wheels of steel 

E arlier this year, American Audio 
debuted a system called Digi Pro 
iwhich lets you use a turntable 
to control tracks on a CD player (see 
Mobile Beat #71, January 2002, page 
22). Now Stanton Magnetics has intro¬ 
duced a software-based system to give 
you turntable control over the digital 
tracks on your laptop, such as .wav or 
MP3 files. It’s called Final Scratch, and 
for many turntablists who have been 
holding out against the digital revolution, 
it may finally signal their surrender. 

Stanton boasts that the software 
allows you to cut, spin, scratch, and even 
needle drop MP3s and other audio files 
without adding an extra controller. What 
is needed, along with your traditional 
turntable/mixer set up. is the software, 
a laptop computer with a 500 MHz 


or faster processor and two specially 
encoded records. These are all included - 
in the Final Scratch package, as well 
as connecting cables, a pair of Stanton 
890SA cartridges, and an FSIO. This last 
item is an In/Out box that eliminates the 
need to have two soundcards installed on 
your computer, 

Using Final Scratch involves simply 
clicking to change audio files instead of 
changing actual records. You then cue 
and play as normal. Using any standard 
turntables and standard cartridges, Final 
Scratch will work with any 2-channel 
mixer that has phono/line inputs. This soft¬ 
ware just might make you think twice 
about lugging those record crates to your 
next gig. 

Summary of Final Scratch computer 
requirements: Intel compatible CPU - 500 
MHz or faster; 128 MB RAM, IDE hard 
disk; 2.5 GB or more hard disk space (500 
MB for operating system, approximately 
2GB for 200 seven-minute songs); USB 


Port; and CD ROM player, boot enabled. 
Check out www.stantonmagnetics.com 
for further details. 

At the winter NAMM show, a com¬ 
pany that you may not recognize at first 
glance demonstrated a similar software/ 
vinyl system. ESI is the newly shortened 
moniker for Ego Systems?]nc. t a com¬ 
pany already well known in the digital 
audio world for its audio interfaces, 
sound cards and related technology. 
ESI’s new foray into the DJ world is 
named D-Vinyl 2020, and uses turntables 
as controllers for a software application 
with the following features: direct MP3 
encoding: real-time cueing and scratch¬ 
ing; speed and pitch control; and “instan¬ 
taneous reverse" directional control. 

This package also adds some audio 
effects to help you get creative, such as 
flanging, reverb, a frequency generator, 
and “chop device.” A three-mode beat 
counter is also included, which supports 
auto-beat detection, manual entry or pre- 
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DJ B-Side amazed 
onlookers with his dem 
onstrations off Final 
Scratch, Stanton Magnet 
ics' software/vinyl pack 
MM e which makes your 


tracks scratchable. 




count data entry. Look for more informa¬ 
tion soon at the company’s Web site, 
www.esi-pro.com. 

DJ-style grooves are nothing new 
to the digital recording software that 
can now be found everywhere from my 
basement to the biggest studios. A new 
software plug-in for this type of environ¬ 
ment has been released by Spectrason- 
ics.This “virtual instrument,” Stylus, is 
described as a “vinyl groove module." 
The software integrates a core con¬ 
taining thousands of groove elements, 
loops and samples with a user-friendly 
graphic interface, it is at home in record¬ 
ing environments such as ProTools, 
MOTU Digital Performer, Cubase VST 
and others. 

Just about every genre of remix-ori¬ 
ented music is represented in the Stylus 
groove library, from trip hop to urban 
neo-soul. You can take the grooves, 
alter pitch, tempo and feel, or create 
your own using the onboard samples 


and loops. Go to www.spectrasonics.net 
for more on this powerful plug-in. 

Speaking of samples, if you are into 
remixing and creative remix performance 
and thus hopelessly addicted to the use 
of these tasty bits of captured sound, 
another new software package will be 


of interest to you. Translator™, from 
Chicken Systems {www.chickensys.com/ 
translator) will allow you to move your 
samples between different formats with¬ 
out resampling—something that was not 
directly possible in the past. Translator 
looks at all possible parameters, includ¬ 
ing keymaps, tuning, looping, envelopes, 
modulators and velocity cross-switiching. 
See the Chicken Systems Web site for 
a list of supported formats. You can also 
use Translator to edit, back up, and cata¬ 


log your samples, as well as transmit 
them via the Internet. 

Finally, for those of us who want 
powerful digital audio recording and 
editing but who don’t have deep pock¬ 
ets, Syntrillium Software has unveiled 
Cool Edit Pro 2.0, the latest version 
of the popular and cost-effective mul¬ 
titrack recording application. Featuring 
128 tracks, a powerful wave editor, over 
40 DSP effects, 32-bit processing, mas¬ 
tering and analysis tools, and audio 
restoration features, 2.0 is poised to 
make quite a splash. New to this ver¬ 
sion are real-time effects/track EQ as 
well as loop-based song creation. 

For an added level of recording 
comfort, Syntrillium is also releasing 
Red Rover, an audio software remote 
control, which puts the Cool Edit’s 
audio controls at your fingertips. Go to 
www.cootedit.com for more info. • 
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peed has played a key 
role with computers 
since the inception of the 
digital age in the 1940s, 
The very raison d’etre 
of electronic machines is their ability 
to carry out computational procedures 
faster than humans. But speed is not 
always what it’s cracked up to be. On 
the other hand, speed is sometimes 
given short shift. Understanding the 
differences can help you make smart 
PC buying decisions and smart Web 
site design decisions. 

Seeing double 

The central processing 
units of today's run-of- 
the-mill personal 
computers are faster than 
those of multimillion-dollar 
mainframe computers that 
were leading us into the 
future in the 1960s and 
1970s. PCs today are ten 
times more powerful than 
they were just five years 
ago. 

This mind-boggling 
increase in processing 
speed was predicted and 
codified in 1965 by 
Gordon Moore, future co¬ 
founder of Intel. He said that the 
number of transistors per square inch 
on integrated circuits had been dou¬ 
bling and would continue to double 
every year. Though this doubling would 
later slow from every year to every 18 
months, the increase in capacity has 
continued and has become emblem¬ 
atic of the personal computer revolu¬ 
tion. 

To those involved with personal 
computers, this is heady stuff, and 
it has led to an infatuation, even an 
obsession, with speed. It taps into the 
Western notion of progress, of ever- 
increasing efficiency, output, and stan¬ 
dards of living. The infatuation is 
misguided. “Speed is an artificial 


need," says Rob Enderle, an analyst for 
the Giga Information Group, a market 
research firm in Santa Clara, Calif. It’s 
analogous to cars with big engines. 
Bigger is not always better. Neither is 
faster" 

There’s a countervailing notion here, 
more Eastern in nature, of appropriate 
technology. In practical terms, very few 
people today need the very fastest PCs; 
those that run the new Intel Pentium 4 
2.0 GHz CPUs or the equivalent chips 
from AMD or Motorola. 

Speed to fit the need 

For common tasks such as word pro¬ 
cessing, spreadsheets, business graph¬ 
ics, Web surfing, and e-mail, slower and 
less expensive central processing units 
are more than adequate. On the other 
hand, if you’re engaged in CPU-intensive 
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tasks such as high-end image editing, 
video editing, digitizing music, or com¬ 
puter-aided design, the high end can be 
cost-effective. 

Other factors besides cost-effective¬ 
ness, however, can enter a buying deci¬ 
sion. A high even number such 2.0 GHz, 
or 2 billion cycles per second, is psy¬ 
chologically compelling in the same way 
as a .400 batting average or a Dow of 
10,000. Still, on the whole, the impor¬ 
tance of CPU speed is overrated—the 
single most overrated aspect of personal 
computing today. 

Speed reading 

The single most underrated speed ele¬ 
ment today is the time it takes Web 
pages to load. Sure, it’s widely known 


that a high-speed cable or DSL modem 
can dramatically improve the quality of 
your surfing experience, in fact, the big¬ 
gest PC speed bottleneck for the past 
several years hasn't been CPU speed 
but modem speed, a bottleneck that 
won’t disappear until high-speed Internet 
access becomes universally available. 

What's not as widely known is that 
even with high-speed access, slow-load¬ 
ing Web pages can still be a problem. 
The Web won’t be truly efficient until 
browsing from one page to the next is as 
speedy as browsing pages in a newspa¬ 
per or magazine. 

A recent study by market research 
firm Jupiter Media Metrix underscores 
the importance of fast-loading Web 
pages. The study found that 40 percent 
of surfers will visit a site more often if its 
pages load faster, while only 20 percent 

are interested in multime¬ 
dia or rich media features, 
which load much slower 
than text and simple 
graphics. Some Web page 
designers look at flashy 
technologies such as 
3 Shockwave as ways to 
make their sites look hip 
and cutting edge. Yet 
many Web page visitors 
consider these technolo¬ 
gies cloying eye candy 
that just slows them down. 
This is the age of TiVo 
and microwave ovens. 
People don’t want to wait 
to get what they want, if 
you force them to cool their heels at your 
Web site, gratification elsewhere is just a 
click away. 

That’s why the best Web sites are 
simple, and why simple Web sites are 
more likely to be around in the future. 
"On the Web," says Jakob Nielsen, 
author of the new book, Homepage 
Usability: 50 Websites Deconstructed, 
“you have design Darwinism—survival of 
the easiest.” 

The theme here is technology for 
people, not for technology. • 

Reid Goldsborough is a syndicated columnist 
and author of the book Straight Talk About 
the Information Superhighway. He can be 
reached at reidgold@netaxs.com or http:// 
members.home.net/reidgold. 
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So Cal DJ finds multiple professional personas suit him just fine By Tony Barthei 


T here is a certain mystique to having the "inside” 

track, or being “in the know" James Bond movies 
have been popular for 30 years, as we all have 
vicariously enjoyed the adventures and antics of 
the world’s favorite secret agent. While not as 
exciting as international espionage, imagine being a DJ on the 
inside track at a banquet facility and knowing what goes on 
behind the swinging doors. 

Scott Yoffe, owner of Entertainment Express in Claremont, 
California is just such an individual. In addition to his seven- 
system DJ company, he is also Director of Catering at the 
Padua Hills Theater, an historic facility that hosts 100 to 120 
events per year. How does one make the transition from DJ to 
catering professional? 

“I was doing a lot of parties up here," says Yoffe, “and 
the owners liked how I listened to the guests and followed 
their wishes." About 18 months ago they approached the DJ 
company owner with the idea of jumping aboard their ship. The 
idea didn't really progress, and Yoffe wasn’t sure if he was 
interested. After all, he was still building his DJ business at 
the time. But he did offer to keep a dedicated sound system 
at the historic site. 


Jumping in 

Things remained as they were until June 2001, when the 
owners invited Yoffe to their house. In typical California style, 
they all got into the Jacuzzi and discussed the possibility of him 
running their business over a bottle of wine. 

“I knew nothing about running a catering business but 
I knew how to sell," Yoffe explains. Shortly after the “formal 
meeting," Yoffe moved his desk and other office furnishings 
into the facility and took over the position of Director of Cater¬ 
ing. 

“Trial by fire" is the best way to describe his jump into 
the catering profession. “There are so many little details," he 
says. Ordering food, linens, dealing with employee schedules, 
meeting with clients and tracking the details of their events are 
all now part of his daily routine. Concurrently, he is working to 
ensure the success of his own DJ company. 

What are the disadvantages? “There are no more slow 
times. If I’m slow in the DJ business I have a lot of work up 
here ’ What are the advantages? “Some vendors who wouldn’t 
give me the time of day are now trying to get on my good 
side" 

One of the things Yoffe had concerns about was how other 
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G et ready to instantly 
hear a night-and- 
day difference when you 
demo the SAI52I against 
any passive 15-inch 
2-way speaker. High end 
is cleaner and more 
open. Karate-kick bass 
whacks you in the gut. 
Vocals and instruments 
reveal fine details you 
only previously noticed 
through near-field studio 
monitors. 

All this at prodigious 
output levels and with 
uniform, venue-filling 
dispersion that shames 
larger, bulkier passive PA 
cabinets. 

The SAI52I combines 
RCF Precision™ trans¬ 
ducers, 500 watts RMS 
of high current ampli¬ 
fication, parametric EQ, 
phase and time correc¬ 
tion in a 13-ply Baltic 
Birch enclosure with a 
“footprint” of just 2.07 
square feet! 

If you want a truly 
BIG sound system that 
fits small spaces and 
moderate budgets, 
you've gotta check out 
the fanny-flageiating 


* Massive !33dB peak 




t 500 watts RMS of 
power delivered to 
the transducers - 
400 watts IF, 

100 watts HF 

i Electronic EQ 
and time correction 

a Complete electronic 
and component 
protection 

* Gain control and 
balanced/unbalanced 
XLR signal pass-thru 

■ Wide-dispersion 
75’ x 65“ high 
frequency horn 

■ Damped titanium RCF 
Precision™ compres¬ 
sion driver with 3-slot 
Optimized Geometry 
phase plug for wide 
dispersion 

® High efficiency 
15-inch RCF Preci¬ 
sion 1 " LF transducer 
with heat-resistant 
Inside/Qutside-wound 
voice coil 

■ 13-ply 18mm Baltic 
Birch trapezoidal 
enclosure with PVC 
coating, resin end 
caps and weather- 
resistant metal grille 

i Weight-balanced with 

two side handles for 

■ 

easy carrying and 
set-up plus extra top 
and bottom handles 

■ Built-in pole-mount 
cup on bottom 
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facilities would treat him as a DJ, in light of him suddenly 
becoming the competition. Surprisingly, his new position has 
helped him forge alliances with other facilities in the area. 'They 
know that if I'm booked up here, I can refer business to them.” 

Yoffe sites a recent incident where his facility couldn’t 
handle the 280 guests at a particular function, so he sent 
them to a newfound friend of his. The couple originally hadn't 
even considered the other facility. The booking sealed Yoffe's 
professional relationship with the other event site and created a 
win-win situation for everyone involved. 


So Cal DJ finds multiple professional 


From enforcement to entertainment 

Trial by fire is something that Yoffe is used to. He started in the 
DJ business as a roadie for a company he now competes with. 
At one occasion, he was asked to set-up a sound system for 
a wedding so the entertainer could just walk in and start the 
show. The DJ never showed up. Rather than just blow off the 
event, he thought to himself, “If I were a bride and groom, what 
would I want?” After consulting with them about their significant 
songs, he ran the show by the seat of his pants. “Another 
couple came up afterwards and booked me on the spot." Not 
a bad start! 


Within a year the then-police officer took out a small 
business loan and was on his way. For some time, he ran his 
DJ business and served the public in law enforcement at the 
same time, He found that doing DARE events (Drug Abuse 
Resistance Education) got him attention, as he would sing 
karaoke in uniform. 

Notoriety also came by way of a local newspaper, which 
ran a full-page article on him as peace officer by day, DJ 
by night. “That full-page article tripled my business,” says 
Yoffe. Since he was involved with DARE, local schools were 
quick to book him. Community groups holding a variety of 
celebrations also liked the positive message. While he is now 
retired from police work, he may still give you a ticket for 
parking on the dance floor. 

DJ entrepreneur Scott Yoffe has found that making the 
jump to Director of Catering has been beneficial, teaching 
him the inside information that banquet professionals know. 

At the same time, it has given him an extra level of insight 
into how brides and grooms see the event planning process.* 


60 


w ww, mob ile beat .com 
























































Frank Luppino Jr. 


During the summer of 1989, a little over a 
year before the first issue of Mobile Beat went 
to press, l took the concept of a magazine for 
Mobile DJs to the ultimate test market: NAMM. 

It was a summer show, held at that time in 
Chicago. As I bounced from booth to booth 
looking for feedback from virtually anyone who 
was willing to listen, I soon discovered that 
launching an advertising-supported magazine 
for Mobile DJs was not going to be an easy sell. 
While many of the potential advertisers liked 
the editorial concept, the overall consensus was 
that I would never get the support needed. 

One major manufacturer even advised, "Don’t 
quit your day job.” It was pretty discouraging. 
That was, until I ran into Frank Luppino Jr. 

In the midst of all the negative suggestions, 
Frank restored my confidence and sense of 
purpose. We chatted at length, during which 
time he passed along some very helpful ideas 
from his own publishing background, topped off 
with precious "insider” tips on how to better 
approach the people whose support I desper¬ 
ately needed. It was, without a doubt,rable 
and encouraging event of the pre-development 
stage of Mobile Beat. 


Mobile Beat DJ ALL-Stars: 




And I have never forgotten it. In the years 
since, we have stayed in touch. Frank knows 
I’m always willing to listen whenever he has 
anything to offer. It’s a pleasure to know him. 

I consider him to be the Godfather of Mobile 
Beat and, as such, it has always been my intent 
to give him a much-deserved profile in our 
publication as a thank you. Being that we’re far 
from alone in our respect and admiration for 
Frank, our friends at MMR (Musical Merchandise 
Review) beat us to the punch, so through their 
courtesy, it’s our pleasure to introduce you to 
Frank Luppino Jr. 

—Robert A. Lindquist, Publisher 
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55-year industry veteran marks his 80th birthday 


rowing up in Watkins Glen, N.Y. 
during the Great Depression, Frank 
Luppino Jr. dreamed of becoming 
a railroad engineer. Times were tough, and 
young Frank spent hours at the railroad 
tracks thinking about his future and wailing 
for coal-burning trains to pass by. so he 
could pick up their spillage to heat his fami¬ 
ly’s home. 

His engineering dream got “de-railed" 
after the man who serviced the jukebox at the 
ice cream parlor where Frank worked after 
school gave him a few records. Listening to 


greats like Hoagy Carmichael sparked what 
would become a lifelong passion for music 
and piano-playing—and a new career ambi¬ 
tion. After serving in the Naval Air Trans¬ 
ports during World War II, the music-loving 
Luppino took a job with Billboard magazine. 

The railroad industry's loss, as they 
say, has been the music industry’s gain. The 
president-founder of Marketing Insights Inc., 
a Chicago-based marketing firm that repre¬ 
sents American DJ, Grundorf. Cerwin-Vega 
and other suppliers, Luppino has been a 
highly visible force in the world of music- 





related publications and merchandise for 
more than 55 years. It’s incredible to those 
who know him that this energetic, youth¬ 
ful-looking industry veteran—nicknamed 
“Hoagy” after his idol—has just celebrated 
his 80 ih birthday. 

Luppino’s involvement in the music 
industry represents more than the story of 
one man’s professional life. Always at the 
forefront of cutting-edge developments, his 
experiences reflect the many changes that 
have transpired in the industry since he 
started out as a copy boy at Billboard after 
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The 3-way active SRI53Q has 
something that's very hard to 
achieve in a two-way system: 
Extremely accurate midrange, 
thanks to a dedicated 6-inch 

horn-loaded mid transducer. 

1 , 

Is this important to your 
customers? Hear'the SRI530 

I ■> 

and decide tor yourself. 


I n terms of technical advancement, the active SRI 530 

# * ** * , «’* » 

resembles a conventional-SR speaker about as much 
as a jet fighter resembles a hang-glider , 

The SR1530 is a 3-way design with a separate 6-inch 
midrange transducer, so vocals and instruments are, 


Each transducer is driven to its maximum output by 

an individual, custom-designed high voltage amplifier. 

, ■ > * * ■ , 

You get higher SPLs, tighter bass and better dynamic 
response ...and don't have to lug around a rack of 
outboard amps and an electronic.crossover. 

■* m ¥ 

. . BuilHn electronic equalization 

Lgjjj smooths each transducer's response 
^HHr - curve; time 


compensation 
circuits coordinate each driver's 
output for pin-point imaging. 

The RCF Precision 1 "’ HF 
compression driver and midrange 
transducer are integrated into a 
single Optimized Wavefront™ horn 
for flatter response and wider 
dispersion. The cast-frame 15-inch LF 

transducer features our exclusive In- 

* * t . * 

side/Outside voice coil for maximum 

* 

heat resistance.. -' 

" * ■* * 

We could go on and on. It really 

> *■ 

dear midrange is critical to you and 


Our asyfnmetricai 
Optimized Wavefront 1 
horn integrates tiro output 
of the HF compression 
driver with the E-inch mid¬ 
range driver (whoso cone 
is shaped to become part 
of the main horn). Treble 
and midrange arrive at the 
audience’s cars properly 
Mended. 


72-page SR products catalog. Better 
yet, visit your nearest Mackie Dealer 
and hear the SRI530 in person. 

LOUD, ACCURATE ACTIVE ALTERNATIVES: 

* . « r * « 


Optimized Wavefront"' Horn 
properly blends HF and mids 


with integrated phase plug 


13-ply Baltic Birch trapezoidal 
enclosure with rugged resin end 
ups 


Weight-balanced side handles 
plus top and bottom handles 


15-inch cast-frame LF tians* 
deicer with heat-resistant In- 


high-flux magnetic circuit 


Inside: 3 separate FR Series 
amplifiers with 500 total 
watts RMS delivered to ihe 


Inside: Phase-accurate 
electronic crossover, electronic 
parametric equalization, time 
correction and phase alignment 


The mobile DJ standard 
SRM450 - 400 Watts 


New SAI52I- 500 Watts 
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the war. It's rather fitting that one of his 
favorite sayings is. “The only thing constant 
is change." because he's seen plenty of it. 

Spending more than two decades at 
Billboard, and rising to the position of asso¬ 
ciate publisher, Luppino helped guide the 
influential music publication through the 
transition from the big band/jazz era to rock 
V roll. Back in the early days, he recalls, he 
even covered the carnival, gaming, and enter¬ 
tainment industries for Billboard, During his 
extensive worldwide travels for the maga¬ 
zine, Luppino met numerous music legends, 
from Duke Ellington to Tony Bennett, many 
of whom he developed lasting friendships 
with. 

Luppino’s wealth of music knowledge 
and jukebox background eventually led to 
a position wath The Seeburg Corp.. one of 
the world's largest jukebox manufacturers. 
Then in 1969. he had the opportunity to use 
his combined jukebox, vending, and publish¬ 
ing expertise to become a senior editor for 
American Automatic Merchandise, the lead¬ 
ing vending industry publication. 

More than being in the right place at the 
right time, Luppino is one of those individu¬ 
als who has a knack for making an impact 
on events around him. Somehow, wherever 
he is at any given time turns out to be the 
“right" place. Another of his favorite sayings 
is that there are three types of people in the 
world: "Those who make it happen. Those 
who watch it happen. And those who say, 
‘What happened ?’" Frank Luppino Jr. dearly 
falls into the first category. 

Consider when, back in the ‘60s, the 
never-married Luppino went on a business 
trip to Denmark for Billboard. Past the age of 
40 and regarded by all as a confirmed bach¬ 
elor. he proposed to his attractive Danish 
interpreter after three days. Frank and Bjorg 
were wedded just three months later and 
have remained happily married lor 38 years. 
Their union has produced two children, 

Frank 111 and Lisa, and four grandchildren, 
Emily, Anthony, Amy, and Kristen. 

This make-it-happen spirit served Lup¬ 
pino well in I9SQ. when he drew on his 
management and multi-industry experience 
to launch Marketing Insights, which today 
covers 13 Midwestern stales. Devoting itself 
to audio and lighting products for DJs. night¬ 
clubs. bowling centers, and roller rinks, the 

■ft* 

Chicago firm was one of the first marketing 
companies to focus on this rising segment of 


the market. Once again. Luppino was at the 
start of a new era in the industry. 

“Frank Luppino has been representing 
our products since 1986, a time during 
which our business has seen enormous 
growth," said Scott Davies, general manager 
of American DJ. “Frank has made an invalu¬ 
able contribution to this growth. He had 
the vision, talent, and imagination to make 
it happen.” 

One of the biggest changes Luppino 
has seen in the industry is in communica¬ 
tions technology. Back in 1980, he recalls, 
a rep would go out and make sales calls, 
then return home at night and collect mes¬ 
sages from his answering machine (itself a 
relatively newfangled invention back then). 
Today's world of cell phones, pagers, and 
instant messaging makes for a much faster- 
paced industry. 

Another big development is the acceler¬ 
ating rate of change in product technology. 
Back in the ‘80s, a good DJ turntable or spe¬ 
cial effects lighting model might have a shell 
life of two or three years. Today, innovations 
in areas like intelligent lighting and digital 
DJ scratching systems are occurring almost 
monthly, says Luppino. This makes one 
of his credos — “Learn all aspects of the 
products you market"—more important than 
ever. 

One of Luppino's proudest moments 
was when he was joined in the business 
by his son, Frank m in 1987, Together, 
father and son continue to guide Marketing 
Insights into the 21st century'. “My dad will 
never retire,” says Frank Ill. 

Coming of age during the Depression 
had a lasting effect on his father, notes the 
younger Luppino. “My father feels that it 
is hard for younger people to relate to the 
way things were when he started out. He is a 
true hero to his family and this industry. For 
years, my sister and I wanted our father to 
be proud of us—now that we both are in our 
fourth decade of life, it’s time we tell Hoagy 
we're proud of him." 

At 80, Frank Luppino Jr. certainly has 
a lot to be proud of, but does he ever regret 
not becoming a railroad engineer? His son 
doubts it. “A few years ago, my dad took a 
three-dav train trip from Los Angeles to Chi¬ 
cago," says Frank 111. “When he got home, 
he said, Til never do that again.' So maybe 
it's a good thing that dream didn't come 
true." • 
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ML s we get a glimpse of spring break on the horizon here 
are some smokin' remixes that will keep the yearly 
^^^^party of decadence in full gear. These high-energy, 
mega-BPM remixes may even kick the wild rite of spring into 
dance floor overdrive! 

Pro Mix Dance #8 brings this series back in a big way. Getting 
the remix party started right is the huge radio, MTV, and 
clubland hit, “Get The Party Started” from Pink, at a funky fun 
129 BPM. Starting off with a 32-beat intro that samples Tone 
Loc’s “Wild 

Thing” drum riff, it’s the best cut on this set, right off the bat. 
Super clean production and strong drumbeats make this remix 
swing. Next up is “Son Of A Gun” from Janet, at 104 BPM. 
Clean Busta-style beats get it going, with “Sorry Miss Jackson" 
vocal samples from Outkast thrown in for fun. Speaking of 
samples, the Carly Simon sample is all over the place on this 
remix. Lots of holes in the mix leave this one wide open for your 
own samples and drop ins. 

DJ Encore’s “I See Right Through To You” is remixed here 
at a blazing 140 BPM.This type of pop'trance is really welcome 
among all the hip hop that is out right now. This largely instru¬ 


mental song is very strong, with heavy Euro beats. Engelina’s 
vocals are clean and propel this song during the chorus. "Ain’t 
It Funny” from Jennifer Lopez is given a pseudo-Latin house 
treatment (126 BPM). This version is good for late night sets. 

Tm A Slave 4 U” from Britney Spears is receives an 
almost Vanity-like “nasty girl” 110 beats-per-minute. This song 
has huge “chick appeal " and is a great starter for early sets, 
or for real late night sleaze sets after 3 AM. Another late night 
burner is a mostly club hit from Sylver called “Turn The Tide," at 
138 BPM.This largely instrumental song has all the synth and 
Euro drumbeats you need to drive the dance floor. “Whenever, 
Wherever" from Shakira clocks in at a sexy 108 BPM. Coming 
off her first English language album, it has a very tropical 
feeling hit that works well with No Doubt s “Hey Baby’ (sped 
up). “Turn Off The Light” by Nelly Furtado is remixed here at 
a brutal 140 BPM that is only for real dance floor junkies. I 
like the slower, sexier radio version, but this remix really works! 
Keeping with the high beats-per-minute trend is “Forever" from 
Dee Dee at 144. Starting off with an Alice DJ "Better Off 
Atone‘-style synth line, this is a very clubby Euro smash. The 
main synth line and the female vocal are the basis for a great 
dance song. 
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Closing out the set is “America The Beautiful” from Pepe at 
141 BPM.This song uses the anthem “America The Beautiful" 
as a trance synth line intro and utilizes soundbites from different 
American speeches and presidents. This is a very unique use of 
a patriotic song. I commend Darin Taoka for a thoughtful remix! 
There is a “hidden track" at the end of the CD that is a complete 
instrumental of “America The Beautiful ” 



The latest remix collection from Ultimix is #87 and it contains 
almost all high-BPM remixes. It starts off with its only song under 
120 BPM, "Whenever, Wherever’ - from Shakira, at 108 BPM. Co¬ 
written and co-produced by Gloria Estetan this is an undisputed 
pop radio hit. Dave Jackson added a stronger snare drum sound 
to make the track a little funkier. Done in a dub vein (128 BPM) 
is "Ain’t It Funny" from J Lo. Stacy Mier, the remixer on this track, 
used the “Almighty Club Mix” to create a harder club edit. Nelly 
Furtado's “Turn Off The Light" is also here, sped up to 136 clubby 
beats-per-minute.The remixer time-compressed the track down 
for a more workable, less nervous and much smoother sounding 
beat. 

Another funky-break hit comes from The Wise Guys with 
“Ohh La La." After their huge summer hit “Start the Commotion," 
this is another funky fresh party anthem at a very bouncy 130 
beats. This is a great dance song and is especially useful as 
contest music. Keeping the beats raging is rt l See Right Through 
To You" from DJ Encore, featuring Engelina, at 140 BPM. Remixer 
Jim Thias removed the floor-killing drops and keeps the filtery 
track moving along. This is a super clean remix and is one of 
the best on this set. 

Super producer Nile Rogers put together a new version of 
an old favorite he wrote for Sister Sledge as a benefit for the 
victims of 9/11. “We Are Family" is a club reworking of this song 
(129 BPM) with artists such as Amber and Luther Vandross lend¬ 
ing their voices to the cause. Closing out the set is a smoking 
“Michael Jackson Flashback Medley” that lasts 18:42 at 119 to 
139 BPM. After playing with several quick samples of all the 
songs, the “Billie Jean" beat starts and the mix and keeps it 
going. Put this one on for fun, run outside and smoke ‘em if you 
got ‘em while the crowd goes wild! 

The latest from Hot Tracks is volume 20.8. Starting it up with 3 
non-stop medleys is Marky D and Kevin Kay’s "Pop Goes 2001 
Megamix" (84-110 BPM, 11:54), and then Robert Farrell’s “2001 
Road Trip" (128-140 BPM, 16:05), with a funny comedic sampled 
beginning) and higher BPM. A third megamix is Dancin’ In A Hot 
Tracks Wonderland (90-150 BPM, 8:30) which combines a bunch 
of Christmas songs. Save this one for next Christmas. Megamixes 
are very popular right now and here are three on one sett 

Willa Ford's “Did Ya’ Understand That?" is here with Part 1 at 
95 BPM. It works well with Destiny’s Child songs. Part 2, which is 
a fast club version (140 BPM) is good for late night sets. Next up 
is Jennifer Lopez’ "Ain’t It Funny," Part 1 at 99.8 BPM and Part 
2 at 128 BPM. Both versions are very usable and well mixed, 

“Hey Baby" from No Doubt, featuring Bounty Killer, kicks off with 
some Missy Elliot-style beats and cruises on at 93.6 BPM. It’s the 
best mix on the set, with super clean beats and a great remix 
job, Playing this version will make you look really good! Shakira’s 
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"Whenever, Wherever" is given a more funk 
feel (107,5 BPM) on this sultry version. Some 
filtering and extra drumbeats keep the mix 
going strong. MSM's “I’m The Only One,” at 
130 BPM, closes out the set with a very 
strong club remix. It’s a Euro/trance stomper 
that will make 'em sweat! 


You want more megamixes? The latest from 
X-Mix, Essential Megamixes #9 is done by vari* 
ous remixers and features a very fine set of 
five extended, non-stop urban/hip hop urban 
song combos that can make any party rock. 

The first mix is DJ Domingo’s “Urban 
Express Megamix, Part 2,” a 14:45 medley 
including “I’m Real” {Jennifer Lopez/Ja Rule), 
“U Remind Me” (Usher), “Bad Boy For Life” (P. 
Diddy), “Let Me Blow Your Mind” {Eve / Gwen 
Stephani), and more. 

Megamix number two is DJ Serg’s 
“Urban X 2001 Megamix," which features 
a 16:07 medley of “Ugly’’ (Bubba Sparxxx), 
“Get Ur Freak On” (Remix) {Missy Elliott / 
Nelly Furtado), "Family Affair” (Mary J Blige), 
“Oichee Walla" (Remix) (QB’s Finest), “Dance 
With Me" (Remix) and “Peaches & Cream” 
(both by 112). 

Up third is “The Old School Hip-Hop 
Megamix, Part 1" (13:07), featuring the clas¬ 
sics “Mama Said Knock You Out” (LL Cool J), 
"Time 4 Sum Aksion" (Redman) “How I Could 
Just Kill A Man" (Cypress Hill), and “Uptown 
Anthem” (Naughty By Nature). 

Batting clean-up is ‘The Old School Hip- 
Hop Megamix, Part 2," (12:57), which offers 
more tracks from the eiders, including “Check 
Yo Self" (Ice Cube/Das EFX), “Choice Is 
Yours” (Black Sheep), “Scenario” (A Tribe 
Called Quest), and “Walk This Way” (Run 
DMC/Aerosmith). 

Rounding out the collection is “Dancehall 
Devastation, Part 5,” which features 12:35 of 
kilter dancehall hits like “Action Terror" (Fab¬ 
ulous), “Shy Guy” (Diana King), “No Guns, 

No Murder” (Ray Vom, “Tour” (Capleton), and 
others. This set of megamixes will also make 
you look really good, especially if you can’t 
mix to save your life! 

All the remixes reviewed above are available 
from The Source DJ Music Supply. Call 
800-775-3472 for a free catalog, e-mail 
thesourcedj@earthlink.com or surf over to 
thesourceformusic.com. Sound bites of the tracks 
are available to check out at the Web site. 
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Remix continued 


Pro Mix Dance #6 


Gat The Party Stalled 

pinHHH 

■1 129 H 

1 ImWABmi 

JAN FT 

104 

1 See Right Through To You 

DJ ENCORE 

B 140 fl 

Ain't It Funny 

JENNIFER LOPEZ 

126 

I'm A Slave 4 U flHHHHMI 

BRITNEY SPEARS 

110 

i Turn The Tide 

SYLVER 

138 

Whenever. Wherever 

SHAKIR A HH 

dMK ioe 9H 

Turn Off The Light 

NELLY FURTADD 

140 

Forever 

dee dee hhh 

144 M 

America The Beautiful 

PEPE 

141 

(Hidden Track - America The Beautilul) 


These high-energy, 
mega-BPM remixes 
may even kick the 
wild! rite of spring 

into dance floor 

overdrive! 


Ultimix #67 


Whenever, Wherever 

SHAKIRA ■■■■■ 

108 

Ain’t It Funny 

JENNIFER LOPEZ 

128 

Turn Off The Light mHMH 

NELLY FURTADD HiHI 

I 136 HI 

OMUla 

THE WISE GUYS 

130 

1 See Right Through To You 

DJ ENCORE featuring ENGELINA 

|140 HI 

We Are Family 

VARIOUS ARTISTS 

129 

Michael Jackson Flashback Medley 


119-139 

Hot Tracks 20.3 

Did Ya' Understand That? (Parti) 

WILLA FORD 

95 

Did Ya' Understand That? (Part 2) 

WILLA FORD 

140 

Ain’t It Funny (Parti) I^IHI 

JENNIFER LOPEZ ^HHl 

99.8 

Ain’t It Funny (Part 2) 

JENNIFER LOPEZ 

128 

Hey Baby 

NO DOUBT FEATURING BOUNTY HILLER 

93.6 

Whenever, Wherever 

SHAKIRA 

107.5 

I’m The Only One flHHHIHHl 

hhIhhhhhh 

isoHi 

Pop Goes 2001 Megamix (11:54) 

VARIOUS ARTISTS 

84-110 

Robert Farrell’s 2001 Road Trip (16:05) 

VARIOUS ARTISTS 

128-140 

Dancin' In A Hot Tracks Wonderland (B:30) 

VARIOUS ARTISTS 

90-150 


X-Mix Essential Megamixes #9 

1. DJ Domingo's Urban Express Megamix Part 2 ■ 14:45 - 86-96 BPM 


hhhhhhhhhh 

JENNIFER LOPEZ /JA RULE 

Bad Boy lor Lite 

P. OIDDY 

Let Me Blow Your Mind IH^I^HIM 

EVE / GWEN STEPHANI 

1 Minute Man 

MISSY ELLIOTT 

U Remind Me 

hihhh 

2. DJ Serg's Urban X 2001 Megamix - 

16:07-90-102 BPM 

ugiy HHHHHHHH 

BUBBA SPARXXX^^HIHH 

Gat Ur Freak On (Remix) 

MISSY ELLIOTT /NELLY FURTADD 

Family Affair HIH^HHH 

MARY J BLIGE 

Oichee Walla (Remix) 

QB'S FINEST 

Oance With Me (Remix) HHHHH 

hhhhh 

Peaches & Cream 

112 

3. The Old School Hip'Hop Megamix Part 1 • 13:07 • 130 BPM 

Mama Said Knock You Out 

LL COOL J 

Time 4 Sum Akslon 

REDMAN 

How 1 Could Just Kill A ManHHHHI 

hillHHHHHI 

Uptown Anthem 

NAUGHTY BY NATURE 


4. The Old School Hip-Hop Megamix Part 2 -12:57 -102-105 BPM 

Self H^^H 

ICE CUBE /DAS EFX 
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BLACK SHEEP 

■h^^hhhi 

A TRIBE GALLED QUEST 

Walk This Way 

RUN CMC/AEROSMITH 

5. Dancehall Devastation Part 5 

• 12:35 - 93-98 BPM 

Action Terror 

FABULOUS H|^H 


DIANA KING 

No Guns, No Murder 

RAY VON 
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Secrets of a Networking Guru 


By Keith Hatschek 

All play and no work gets 
you nowhere 

Regardless what your ultimate career 
goals may be, conventional wisdom 
states that you must get to know the 
movers and shakers in your industry 
to advance your career. Hanging out, 
schmoozing or networking, or whatever 
name you give it, represents the most 
important tactic you can use to develop 
key industry contacts. Starting today and 
continuing for your entire career in the 
entertainment industry, commit yourself 
to spending a portion of each day build¬ 
ing and nurturing your network. 

It’s only through networking that you 
can uncover “hidden" opportunities. You 
have to consciously work to maintain 
and build your network. I recommend 
investing two hours a week on network 
development. That’s only fifteen minutes 
each day. 

Like other aspects of career devel¬ 
opment, networking is work. If you don't 
hustle and sweat while you are building 
and maintaining your network, you won’t 
achieve the necessary results to get 
ahead. The choice is yours. Network," 
or sit back and hope that dream gig falls 
into your lap. (Fat chance!) 

Get yourself connected 

Create your network - On a blank sheet 
of paper, jot down the following six cat¬ 
egories: DJs, teachers, family members, 
friends, co-workers, and trade associa¬ 
tions. Now see if you can come up with 
at least 4 entries in each category. This 
list is the start of your own professional 
network. 

Widen your network - Make phone 
calls. Attend industry meetings, semi¬ 
nars, trade shows, and events whenever 
possible to multiply your contacts with 
people in the business. Remember to 
bring your business cards. 

Keep in touch - Correspondence 
is an important part of network main¬ 
tenance. Today, you can use e-mail 
and the Internet to communicate with 
contacts, keep up with industry events, 


follow trends in performance, find edu¬ 
cational opportunities and identify other 
career-building activities. 

These activities help you widen 
your professional network. Each time 
you make a new network “connection.'' 
you’ve added another resource to your 
database. You’ve got another person 
who knows you—and whom you know. 
Your range of possibilities just increased, 
That's how successful networking in the 
entertainment business is done, day in 
and day out by networking gurus. With 
a steady investment of time, effort, and 
follow-up, pretty soon you’ll be a net¬ 
working guru too. 

Give and get 

Networking is not a one-way enterprise. 
To be successful, you’ve got to “give" 
when you “get." Be an information 
sponge. One great way to do this is to 
get involved with charity events. 

Take, for example, the TJ Martel! 
Foundation, which was founded by mem¬ 
bers of the recording industry. The foun¬ 


dation has been very active for 25 years, 
raising funds for leukemia, cancer, and 
AIDS research. They regularly host char¬ 
ity events in L.A. and New York. Find out 
when and where these and other events 
are being held and volunteer at a few of 
them. 

Pick up a copy of Billboard and 
find the “Good Works" listing. Each 
week, you’ll see a number of charity con¬ 
certs, celebrity auctions, and tennis or 
golf tournaments, all offering excellent 
opportunities for you, the savvy network 
builder, to get out and start adding to 
your network. With the investment of 
a few minutes’ research, a tew phone 
calls, andl perhaps a brief personal inter¬ 
view, you can be working with and help¬ 
ing out industry pros on a charitable 
event. 

Keith Hatschek is the founder the public rela¬ 
tions and marketing firm, Keith Hatschek & 
Associates and teaches Music Business at 
the University of the Pacific. He is also author 
of the book, How To Get a Job in the Music 
and Recording Industry, available online at 
www. berkleepress. com. 


Looking for me? 

I’m looking for you! 

I am about to spend thousands 
of dollars on the most important 
day of my life. Now you can reach 
me before I make my purchasing 
decisions. 

List Service Direct, Inc. has been 
compiling and providing mailing 
lists of newly engaged “brides to be” 
for over 10 years. 

Let us help you contact these 
extremely valuable newly engaged “brides to be” before 
your competition does. 

Call us now 1-800-371-5487 

List Service Direct, Inc. 

2 Christie Heights St., Leonia, NJ 07605 Fax 201-585-1732 

www.listservicedirect.com • e-mail info@listservicedirect.com 
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T 1 he combination of the sag¬ 
ging economy and the 9/11 
tragedies has had far reach¬ 
ing effects in the karaoke world. It 
seems no one has been exempt 
from the fallout, f speak to KJs 
across the country weekly, and in 
almost every situation the news is 
the same. Anywhere from a 10% 
decline, to companies packing it 
up and calling it quits altogether 
for lack of business. Some industry 
watchers estimate that karaoke in 
pubs and clubs has dropped off as 
much as 35%. It has truly become 
survival of the fittest. Perseverance and patience are high 
on the list of necessary attributes for the KJ of 2002. 

The good news is that you’re not alone. Your karaoke 
brothers and sisters feel your pain. I caught up with friend 
and California karaoke veteran Michael Valentino for some 
insight into this national industry “bump in the road,' as he 
calls it. Mike has spent most of his twelve-year karaoke 
career in Southern California. He has written over 600 
karaoke articles, traveled the US and Canada seeking out 
unique karaoke clubs, and won several awards, including 
1997 KJ of the year. 

Where we stand 

"When things start going downward, the first thing most 
clubs decide to get rid of is their entertainment," Mike says. 
"And karaoke is no exception. In my area alone, this has 
affected over forty shows. People are just not going out as 
much" The general mood has changed for a lot of people, 
and we as KJs have got to step up to the challenge and 


let our audiences know we are 
still there for them. In times 
like these, tension and stress 
are at elevated levels. People 
need a way to cope with their 
anxiety and frustration. Kara¬ 
oke is still a wonderful way to 
relax and have fun. 

Mike adds, "We also 
have to reassure club owners 
not to panic. If they will just hang 
in there with us and not start 
cutting back too quickly, it will all 
straighten itself out. If we have 
done our jobs at our shows then 
the club owners should be willing to hang with us.” 

Raise your value 

Mike feels that if we are just considered a liability, then 
we haven’t really bonded with our clubs. “We have got to 
remember we are business owners too, even if you only do 
one show a week. You have to make the club owners aware 
of your intentions. This show is not just a one-night stand. 
Your job is to make sure that the club owner knows you’re 
working for him. You have to become an asset to him." 

How do you do this? Sit down with the owner and find 
out where you stand with him. How is the night going? If 
you’re working with an owner who truly cares about the 
success of his business, he’ll be willing to look for solutions 
to keep his entertainment. After all, without it, most clubs will 
just close their doors. People go out to be entertained, not 
stare at the wallpaper. 

It’s time to add to your entertainment value, Ask yourself 
if there is anything you can do to increase your value as 


candid t0LK 


about; the 


industry's 


current 


condition 


I 'he D,| Magazine 


71 




































The GAD ST SERIES is designed with the aid ol 
the rriost advanced toehnoiogles in the audio ftelc‘ 

ERIES meets the dornands^of the mohlfi 
r tn1ertabtr-*ourvd system* with highdefiniUo 
high power and high SPL audio*^ 

jMMnr 

j Ftvt> y 9it rimttid wirfj 
Tlfjntum diaphragm* 

FftfrO-nuiri cooled components 
—, . | BMck finiih 

Wj 


modttt construe id d of muftl-Uyer plywood 
ado Jointconstrue non for cabin*! atnngth 
5 g^uge ptrfaraUd hLaek powder-coettd gdl 
Equipped withstand mounts 


5 T 


'aa 


Sli’fT 


17 152 


ST 


03 


ST KIT 


snlh 


■> •* 


grundopf 


Avenue * Council Bluffs, tA £1 
; 712-3224000 Fax: 7i; 
online at wwwGrundoc 

0# . i. - 





...those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases. Introducing The Jewelsleeve m , the first truly 
archival CD storage sleeve designed just for DJ’s. 

The Jewelsleeve is a revolutionary new CD sleeve that replaces all of your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, takes up 75% less weight and room than a jewel 
box, and protects and stores EVERY PART of the CD-INCLUDING THE 
BOOKLET AND TRAY CARD-without folding or cutting. 


Call or email for a free sample! 
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Tel: 800/863-3312 
Fax: (323)663-4091 
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a KJ entertainer. Line up some giveaways, either from 
other area businesses or within the bar itself. Prizes like 
t-shirts, meals, drinks, CDs, hotel rooms, and getaway 
packages will perk up an audience’s attention. Everybody 
likes to win stuff. “Use your imagination to make your 
show special,” suggests Mike. ‘There are many ways to 
change the attitudes of club owners who are wondering 
what is going to happen in this time of indecision...KJs 
working with their clubs to show they are onboard can go 
along way in protecting their shows.” 

Cutting costs 

Mike warns: “A lot of clubs are also asking KJs for cuts in 
their pay. We need to make money for our services too, 
of course, so if you find yourself faced with this situation, 
it needs to be negotiated on paper.” If you don't have one 
already, this would be a good time to draw up a contract, 
so there is less chance the club owner will leave you out 
in the cold. If you have to take a cut to save your job, 

I it’s better than loosing it completely. But make sure you 
leave the door open to get back to the level of income 
i you were getting when the economy recovers. “Shows in 
certain areas are dropping like flies with no notice from the 
club to the KJ, leaving some companies cut at the knees 
with nowhere to go. This has got to stop. Our goal over the 
last ten years has been to gain ground economically with 
our wages per show, not make less. If we let the small 
fifty dollar a night shows gain ground now, well set the 
industry so far back it may never recover.” {Yes, there are 
jocks who are working for fifty dollars a night.) 

KJs unite 

Mike suggests that one way to protect the industry is 
to bring KJs together nationwide through some form of 
network or association. ‘In order to generate new busi- 
| ness and be able to get paid what we’re worth, we need to 
find a professional way to advertise and package karaoke 
to where it is thought of as a viable product. With all the 
forms of entertainment that we are up against in the job 
market today, karaoke is still one of the lowest paid jobs 
in the entertainment marketplace. Most other groups of 
entertainers, like DJs, have organized associations and 
put on trade shows in order to help maintain a steady 
up-flow in salaries and professionalism. Karaoke should 
do the same thing. If you consider every show that is out 
there today, we would have over 200,000 regular karaoke 
shows, not to mention the jobs we create in the clubs that 
keep people working. We have a lot more power than the 
entertainment business gives us credit for. I’d really like to 
see a global network of KJs and karaoke companies set 
up. It’s time for us KJs to take ourselves seriously.” 

“As far as national contests go? Right now I’d say 
no,” says Mike when asked about the potential for kara¬ 
oke competitions. “With the economy and everyone feel¬ 
ing the effects of September 11th, this is not a good 
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time to mess with that. We need to feel 
good about ourselves again and con¬ 
tests always leave a feeling that angers 
most. And no one is ever happy with 
their outcomes.” 

The big sing-along 

"We need to remember we are all in 
this together. There isn’t just one kara¬ 
oke company here—there are hundreds 
of thousands around the world. We don't 
have to stand on the street corner and 
beg anymore, but we do need to learn 
to stand up and be counted...If one com¬ 
pany stands together with another, the 
power of numbers can equal a much 
better working environment. We are sur¬ 
vivors. We give to the public a chance to 
sing and forget for a moment the tragedy 
that surrounds us, and we will be there for 
them because we know they need us.” 

“Karaoke is an industry to be proud 
of. It generates more revenue per capita 
across our land than people realize. 

From the bright lights of New York City, 
to the clubs in Japan, from the shores of 
Hawaii, to the coast of sunny California, 
from sea to shining sea, karaoke is here, 
in our bars, private parties, and even our 
schools. It's on television, radio, and in 
the media. It is the public's answer to 
wanting to have their fifteen minutes of 
fame any time they want, and we can give 
it to them, bigger and better than ever. 

We have to believe we can still do it.” * 

Greg Tutwiler is managing editor of Singer 
Magazine and has been in the karaoke indus¬ 
try for over ten years. Reach him with ques¬ 
tions or comments at 
editor @ singermagazine.com. 



From working with background tracks, to 
performing live on stage, to cutting a demo 
in a home studio, to the release of a 
Grammy winning CD, Singer Magazine has 
it covered. 

Every issue of Singer brings readers closer 
to their dream of stardom by blending the 
insight and experience of top artists who've 
"been there'' with practical advice from 
respected vocal coaches and tips on how to 
land a recording contract. 

Singer Magazine's mix of editorial shines 
the spotlight on the hottest new gear for 
stage and home studio and the latest 
karaoke and performance track titles- 
—everything for singers and musicians who 
sing! 

There are many exceptional publications 
for professional singers and musicans. But 
only one magazine offers amateurs, semi¬ 
professionals, and tomorrow's top artists the 
information they need to turbocharge their 

careers today. 

That magazine is.., 

Subscribe Today 
Call 585-385-9920 
or visit SingerMagazine.com 
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Get the whole storv 

& 

gbout multiple 
set-ups and prepare 

vour battle plan 


through the door 


By Mark Johnson 

M ost events that a Mobile DJ performs for take place in 
a single location. Quite often it is the typical banquet 
facility with many tables for the guests, a dance floor 
and. of course, an area set aside for the DJ. Normally, all we 
have to worry about is arriving before the guests do to set up 
and test our equipment, making sure everything will be tine 
for our performance. But sometimes there are those occasions 
where the client requests that music be available for more than 
one room within the same facility. 

Playing a prelude 

A typical application for this kind of extra coverage is the 
cocktail hour that precedes the main reception. Many times 
the cocktail hour wilt not be in the main room, as it is more 
of a stand-up occasion instead of a sit-down occasion like the 
dinner. 

Often the facility has movable walls that are suspended 
from the ceiling to divide the large room into smaller rooms 
for separate functions. If that were the case, then you would 
set up your primary DJ system in the main room for the 
larger party to follow. You may be able to wire a separate 


single speaker in the second room provided that you have 
enough cable and it’s logistically possible. Most of the time 
you can get away with this additional speaker and with some 
creativity, thread the v/ire through the movable wall. Thus you 
can provide music despite not being present in the cocktail 
room. 

Some facilities may not have their cocktail party in the 
room adjacent to the main room. In these cases, you may 
need to string the speaker cable along the walls and over 
doorways. You should try to avoid having the wire go across 
any walkways as you would need to fasten it more securely 
and it tends to took bad in a fancy facility. 

The long and the short of it 

While there are practical limitations to the total length of 
speaker cable that you can hook up to a power amp, the 
chances are good that you’ll not be needing all 2 million of 
your watts in the second room, so any loss through the use 
of longer cables (200+ feet) may not be noticeable. As with all 
speaker cables, the lower the gauge the better. It’s advisable 
that all speaker cables be a minimum of 16-gauge or smaller. 
(Wire gauge is roughly how many parallel pieces will fit within 
one inch. 16-gauge is 1/16” wide, 14-gauge is 1/14" wide and 
so forth.) 
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Never worry about your discs gets ing scratched or stolen! 
instantly select and play I’rom 40,000 CD+G songs! 




C AVS J B-99 




KARAOKE! 


You can store up to 40,000 CD+G songs direct from the discs 
into Digital Jukebox JB-99. And you can select instantly any 
song for immediate play without the trouble of carrying, 
searching, and loading the discs. 


And now, JB-99 is also available with the CD+G songs of 
famous Chartbuster, DKK Millenium, Music Maestro, and 
Top Hits Monthly, a grand total of over 13,000 songs. 

!o fire up the show, .111-99 can also display Background 
Video from a camcorder, VCD or VI IS players, fry a 
live camcorder and see your singers show it all! 

































Have enough spare equipment to 

handle any possible situation... 

This stuff doesn’t go bad waiting to be used. 


If you are using 18-gauge lamp cord 
for your speaker cable, then you’re walk¬ 
ing on thin ice, as the lower resistance 
will add stress to your amplifier. If you 
are using a long 18-gauge speaker wire, 
then the potential for damage becomes 
greater. 

If the distance is greater than 200 
feet or the logistics of wiring from one 
room to the other is too difficult, then 
you could provide the second room with 
its own sound system. In this case, 
you could simply use one of your extra 
speakers, a small amp and a single CD 
player. Chances are good that you don’t 
need to be a host in that room, rather 
you just need to provide some light jazz 
or other background music that is better 
than the house Muzak that will come 
from the ceiling. 

Upstairs, downstairs 

It’s a good idea to address these con¬ 
cerns prior to showing up to the facility 
for the occasion. You may know that 
you’re playing for the cocktail hour, but 
knowing the actual second location is 
what’s most important. But the inevitable 
is bound to occur (Murphy's Law). One 
wedding that I booked had the adjacent 
room scheduled for the cocktail hour. 
This didn't inspire me to allow for any 
extra set-up time as, having played in 
that facility before, I knew where the 
cocktail hour should be. I even confirmed 
its location the day before. 

I arrived and set up in the main room 
on the second floor with a single speaker 
going to the adjacent room for the cock¬ 
tail party. I had tested everything and 
was ready to go. However, although I 
had asked the banquet manager about 


the two rooms, she hadn’t advised me 
that, even though the next room was for 
a cocktail hour, it wasn't for my client’s 
cocktail hour. Their cocktail hour had 
been moved to another cocktail room on 
the first floor. 

The guests had already begun to 
arrive and populate the new cocktail 
room. The client didn't mind that the new 
room was used as long as her guests 
were having a good time. Meanwhile, I 
was in a panic as I entered that unde¬ 
sirable mode of having to set up with 
guests waiting. (Flashback to 7 ,h grade 
with the broken film projector and the 
entire class laughing at me trying to fix 
it.) So I went out to my van to get 
another speaker, small amp and a CD 
player to quickly set up in the first floor 
room. 

I had missed the first few minutes 
of the cocktail hour as I was waiting for 
everyone to come upstairs when it really 
was happening downstairs. I managed 
to shimmy through the crowded hallway 
with my speaker and again with the amp 
& CD player. After all, the client had paid 
extra for music during the cocktail hour 
and with that kind of motivation, I would 
do whatever it took to give her music. 

I wired everything and she really didn’t 
know that the music was 10 minutes 
late. She was busy greeting her guests 
and enjoying a few cocktails herself. 
During this cocktail hour I still had to visit 
the original (now occupied) second floor 
cocktail room to remove my speaker and 
cable. Fortunately, it wasn't as populated 
as the first floor room so I was able to 
move my speaker and cable back into 
the eventual reception room. By the time 
the cocktail hour was over, I was ready 


for the bridal announcements and the 
regular wedding reception. 

In the back of my mind was the fact 
that my somewhat portable system was 
sitting unattended in the first floor room. 
While this didn't distract me from my 
primary MC duties, after the announce¬ 
ments and first dances, I was able to put 
on a multi-song CD and excuse myself 
to retrieve my equipment. Having no 
time to return this system to my van (we 
never get the good parking spaces), I 
brought it into the main room to wait until 
the end of the party. The party finished 
properly and I returned everything to my 
van for the drive home. 

The rest of the story 

I asked myself, “What could l have 
done to prevent this confusion?" First, 
it doesn't hurt to ask very specific ques¬ 
tions of the banquet manager. Had I not 
assumed that the adjacent cocktail room 
belonged to my client, I would not have 
set up there. I’ve been at many multi¬ 
room occasions and this was my first 
stumble of this kind. You can bet it will 
be the last. 

Second, have enough spare equip¬ 
ment to handle any possible situation. 
Have a few 50- to 100-foot speaker 
cables with the proper adapters. Have a 
small CD player and amp and the proper 
RCA cables. Have an extra AC exten¬ 
sion cord and a power strip to share the 
power. This stuff doesn’t go bad waiting 
to be used. 

Whether it’s a cocktail hour, the 
actual wedding ceremony or an after¬ 
reception party, there will be many 
opportunities to be working more than 
one room at a time. Knowing the details 
specifically, and allowing yourself enough 
time beforehand, will give you peace of 
mind and show your client how cool 
under pressure you really can be. With 
everything on her mind, she doesn’t really 
want to hear about problems from a DJ.* 
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BUY IT AND THEY WILL COME... 



6 KARAOKE COMPACT DISCS + GRAPHICS CONTAINING 48 SONGS. 

GET THEM SINGING THE GREATEST HITS FROM 

BRITNEY SPEARS, O-TOWN, 

CHRISTINA AGUILERA, *NSYNC, AND MORE! 

Don’t miss out on the most extensive collection of the hottest teen hits! 

Visit our website, or call now to get the best karaoke music available. 

Sound Choice* * 14100 South Lakes Drive • Charlotte, NC 28273 

1-800-788-4487 • www.soundchoice.com 



































CROWDPLEASER 



You don't have to be a master thespian 
to benefit from better acting shills 


By Mike Ficher 





A s the mobile disc jockey 

profession enters an era of 
shrinking hardware and 
expanding software availability, defin- 
ing who we are and what we offer our 
clients will be the most critical chal¬ 
lenges of the coming decade. 

Gone are the days of the reluctant 
performer, the guy with the cool rig, lots 
of great music and a personality of eithe 
extreme shyness or outrageous self-righ 
teous idiocy. More is expected of DJs 
now and more will be expected of DJs 
in the future with technology’s support 
and our clients’ evolving definition of 
who we are. If indeed, as Shake¬ 
speare so eloquently expressed, “All 
the world’s a stage, and the men and 
women merely players,” the Mobile DJ 
has become the lead of the cast on 
each event s impromptu stage. 
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H DJ. at the essential level is a peiformer..ihetlier you merely choose lo excel al music 
programming anil emcee shills or uielcome the modern paradigm of lire neui vaudeville entertainer 


What is your role? 

From a historical perspective, a DJ is simply a modern 
day equivalent of the barnstorming performer, the patent 
medicine man of the Wild West, or the brooding thespian of 
ancient times. We haul our equipment into “town," set-up, 
entertain, fear down and move to the next “town." 

However, many DJs view their position as merely a 
disc spinner or music programmer. In the last several years, 
activities such as game shows, dance instruction and per¬ 
formances, karaoke, upgraded emcee skills, comedy and 
magic have emerged as valuable enhancements to the 
basic tools of the trade. But, as an industry, we have 
yet to fully embrace our evolving role—and its tremendous 
potential—in the entertainment world. 

A DJ, at the essential level, is a performer. Whether 
you merely choose to excel at music programming and 
emcee skills or welcome the modern paradigm of the new 
vaudeville entertainer, a DJ is on a stage at all times. Even 
during perceived idle moments, a DJ is in view and judged 
on his or her behavior, decorum and performance in front 
of an audience. 

To be or not to be? 

Thus, acquiring acting skills may be a valuable educational 
endeavor for the DJ profession. Besides engaging the fun¬ 
damental skills of diction, projection, blocking, character 
development and staging, the awareness that you are in the 
midst of a performance wilt govern your every action on your 
temporary stage. 

Should you run out to the local college or theater 
group and immediately enroll in acting classes? Honest, 
thoughtful responses to the following ideas will guide you to 
the answer. 

Casting call 

What tone do I need to project at this event to succeed? 
What relationship should I seek to establish with this specific 
audience? The DJ’s side of the relationship could be: 

• Facilitator - Where the energy and conditions are avail¬ 
able, you feed into those conditions. 

• Leader - If I offer engaging interactive activities, the 
audience will follow. 

• Star - A room full of Chance the Gardeners who are 
content with discussion and an occasional view of the show. 

• Guide - You encourage participation in one of the many 
other activities at the event. 

And many other roles are possible. Comfortable? Experi¬ 
enced? In focus? Think about those roles during your next 
gig. What role are you playing today? 


Ladies and gentlemen 

Do you rehearse your introductions or announcements 
before the actual execution? That means more than just 
ensuring that the pronunciations are accurate and your 
thoughts are organized. Where will you inflect? What tone do 
you intend to strike with the group and with each individual? 

At weddings, what transition words will you employ between 
the bridesmaid and usher pairings (i.e., “ushered,” "accompa¬ 
nied by," “escorted by," etcetera)? 

One of the most beloved comic actors, Lucille Ball, 
was admired for her exceptional timing, uncanny pace and 
apparent spontaneity in her shows. The spontaneity was 
actually carefully planned. Unlike her husband and co-star 
Desi Arnaz, her initial reads of a script were pedestrian, so 
she rehearsed extensively to ensure that the routine was 
down so solid that she could impart a natural and impulsive 
tone in the bit. 

Host with the most 

If your event responsibilities call for greater emcee or audi¬ 
ence involvement, are you aware of the demands of that 
role? How will you use the staging area? Where will you 
position yourself for certain announcements? On the floor? 
Behind the console? In the audience? 

How will you use your hands and body to communicate 
and impart tone and meaning to your verbal messages? 

How will you fill idle moments? What information does your 
audience need to know and what frequent reminders are 
needed? 

Are you experienced? 

If equipment tails, an activity falls flat, a disaster strikes or 
a personal issue distracts, you can employ acting skills to 
find the proper mental approach to display assuredness and 
smooth the transition to a calmer, more engaging situation. 

One of the most dynamic and informative workshop 
conductors, Todd Mitchem, encourages preparation for chal¬ 
lenges and employs them as opportunities to invigorate his 
show. Not surprisingly, Todd has a resume full of comedy and 
acting experience. 

5, 6, 7, 8 

If you feature dance instruction or performance as part of 
your show, blocking, diction and communication are critical to 
the success of the activity. Would basic acting skills assist 
with your confidence, presentation and performance? 

You may not aspire to perform on Broadway, earn a bit 
role on a sitcom or capture a walk-on part in a film, but 
developing your acting chops can only serve to sharpen your 
skills and position you as a preferred performer while the role 
of the DJ entertainer continues to evolve. • 
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I t’s hard to believe that it’s been twenty-five years since 
I went to my senior high school prom. Coming from a 
small rural fown in southwest Georgia, we didn’t have 
very many dances during the year. In fact, the prom was the 
only dance during the year. Today at the high school and 
especially at the middle school level, dances are routinely 
scheduled during the school year. 

School dances are held to celebrate the return to school 
after summer break, for fall festivals and December holidays, 
for homecoming, for Valentine’s Day, or other occasions. 
Many of the schools that we play for regularly have a school 
dance almost monthly, just because it’s a fun way for the 
students to get together for a night of dancing in a safe 
environment. No matter how many dances a school may host 
during the year or how many dances a teen may attend, 
there is something special about the big dance that we all 
know as ‘The Prom.” 

More than just a dance 

While there are several similarities between the prom and 
any regular school dance, proms have some uniquely special 
characteristics. These are why I remember my own senior 
prom from 1977 as if it happened five years ago, not twenty- 
five years ago. 

After four years, the only thing after the prom standing 
between students and the future are final exams and the 
commencement ceremony. Although still teenagers after 
graduation, they are assumed to be ready to enter the adult 
world. Thus, the prom represents the grand last hoorah” of 
the teen years. High school students envision the prom as 
the ultimate social gathering and expect everyone involved 
with the planning of the prom to uphold the tradition of 
grandeur. 

All proms are formal. Most students will wear formal- 
wear— a tux for the men and a gown for the women. If 
formalwear is beyond some budgets, you’ll still see students 
wearing their “Sunday best." As the DJ, you should also wear 
your formalwear. Of course, just as at a few select weddings 
you’re requested not to wear a tux, there might be times 
when you are asked not to wear one to a prom. To be safe, 
always ask. We have observed that students at proms carry 
themselves with more sophistication than they did previously 
at a “normal" school dance. Perhaps it’s because of their 
finery. 

Get me to the prom on time 

Most school dances are held on campus; usually in the 
gym and sometimes in the cafeteria. However, proms are 
rarely on campus. Instead they are held at the same venues 
as weddings, such as hotels, country clubs, party houses 
and the like. A prom committee usually decorates the room 
elaborately, emphasizing a chosen theme. Often there is 
one special song that has been chosen by the student body 
that embodies the prom's theme. Ask about it at least a few 
weeks prior to the date of the prom and be ready to play the 
request during the evening. 
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If one needed further proof that the prom is 
a special occasion, note how many teen revelers 
(often in groups) will hire a limo for the evening. 
The young couples will stop first to have their 
pictures taken by a professional photographer. 
Then, as they enter the “ballroom," they expect 
to be wowed with an environment of light and 
sound. They're ready to dance the night away. 

Having some serious fun 

This is the DJ’s moment to shine with extra 
speakers and an immense light show—to make 
it a memorable night. If possible, two DJs should 
perform. This is actually a great idea for any 
youth dance: one jock to “do the show” and the 
other to take requests and help control the lights. 
Taking requests is extremely important. To make 
more personal contact, you should write down 
the requests rather than have the student write 
it down. You want to make sure that you are 
playing the songs they want to hear. 

Chances are, the majority of the music 
requested will be the songs currently heard on 
mainstream radio. Be prepared with plenty of 
the songs found in the most recent issue of 
Billboard Magazine. Of course, standards such 
as "The Electric Slide," ‘The Cha Cha Slide," 
“Brick House," “Ice Ice Baby,” and “C’mon On 
N’ Ride If (TheTrain) still work as well at a prom 
as they do at a wedding reception. However, 
be sure to shy away from cheesy selections 
like “The Chicken Dance,” “The Hokey Pokey," 
“Shout," and “Y.M.C.A" While these songs work 
well at wedding receptions where the adults like 
to act a bit crazy, they don’t excite a group of 
eighteen year olds on the threshold of maturity. 
Also, since people probably came with a date, 
you will be asked to play more slow songs than 
at a regular school dance. 

Curtis Johnson, owner of Music In Motion 
in Summerville, South Carolina, summed it up 
well when asked what he tells his DJs prior to 
performing at a prom: “Make sure you have fun 
with it. Remember how special the night is for 
the students, but don’t let that fact overwhelm 
you. Also remember to treat the students with 
respect—never call them children or kids." 

Also remember that this is a wonderful time 
to create a lasting impression on this group of 
people. We have had countless brides tell us 
that we also performed at their proms. Years 
later a young woman remembers the great time 
she had, and that it was the DJ who made it 
such a memorable night. Now that it’s time for 
another special occasion in her life—her wed¬ 
ding—she knows exactly who to call: you! • 




Electric Slide 

.... 

Get the Party Started 

4. * 

Booty licious 

5. 

Lady Marmalade 


♦ i 2 

6. 

C’mon On N' Ride It (TheTrain) 

7. 

This 1 Promise You 

8. 

I’m Real C 

9. 

Cotton Eye Joe 

10. 

Angel 

11. 

Liquid Dream 

12. 

Mickey (Killa KJub Edit) 

13. 

Bye Bye Bye 

14. 

All For You 

15. 

Gettin’ Jiggy Wit’ It 

16. 

Love Don't Cost a Thing 

17. 

1 Think I’m In Love 

18. 

Survivor 

19. 

Play 

20. 

Jump Around 

21. 

We Like To Party 

22. 

Around The World 

23, 

Hero 

24. 

Start The Commotion 

25. 

What Would You Do 

26. 

I’m A Believer 

27. 

Butterfly 

28. 

Stayin' Alive 

29. 

Crazy 

30. 

Family Affair 

31. 

Ride Wit Me 

32. 

Failin’ 

33. 

Let Me Blow Ya Mind 

34. 

Independent Woman 

35. 

Amazed 

36. 

Loverboy 

37. 

l Hope You Dance 

38. 

Fill Me In 

39. 

1 Wanna Be Bad 

40. 

E.l. 


Marcia Griffith? 

Pink 

Destinys'Child 

Christina Aguilera,Lil’ Kim, 

Mya & Pink 

Quad City DJ’s 

‘N Sync 

Jennifer Lopez 

Rednex 

Shaggy : 1 

O-Town 

Toni Basil 

‘N Sync 

Janet Jackson 

Will Smith 

Jennifer Lopez 

Jessica Simpson 

Destiny’s Child 

Jennifer Lopez 

House Of Pain 

Venga Boys 

ATC 

Enrique Iglesias 
Wiseguys 
City High 
Smash Mouth 
Crazy Town 
N*Trance 
K-Ci & JoJo 
Mary J. Blige 
Nelly 

Alicia Keys 
Eve 

Destiny's Child 
Lonestar 
Mariah Carey 
Lee Ann Womack 
David Craig 
Willa Ford 
Nelly 






































Summer Mobile Beat DJ Show and Conference 



Al) seminars 
and sessions 
are on a first 
come, first served 
basis and seating 
cannot be 
guaranteed. 
Subject to 
change without 
notice. 


Radisson ^ 

°' Hare Perform at 

Ballroom the show 

call 978-597 


Welcome Party 

at 

Maxies Bar & Grill 


Mobile Beat 

/X/AUSMRS 


Get informed. Expand your expertise by 
attending the interactive and forward-thinking 


Exhibits 


l Test before you invest. Sample the countless 
I products, ask technical questions to company 
r reps, and seize the opportunity to have a sneal 
peek at the hottest technologies on the horizon! 


Shake that booty! Network and let loose 
at electrifying parties (need we say more!?) 


See for yourself what the buzz is all about and attend the 
2002 SUMMER MOBILE BEAT DJ SHOW & CONFERENCE 






















































4 WAYS TO R 



ill ONLINE* www, mobilebeat.com/djshows. asp 
'2 TEL* 585-385-9320 (M-F 9 AM-5 PM EST only] 


!3; Fax This Form* 585-385-3637 

[4 Mail This Form* Mobile Beat Magazine RO. Box 309, E. Rochester, NY 14445 


Personal Information 


Name 

^-—■-— — _ 

Company Name 

Street Address 

City State Zip Code 

(_)_t_)_ 

Telephone Fax 

E-mail 


Payment Information 



Circle one: Visa, Mastercard, Discover or American Express 


Card # Exp. Date 

Name on card (please print] 

Cardholder's signature 

Enclosed is a check for $_(payable to Mobile Beat) 


Refund Policy (for non-attendees only): Must be in writing and 
include proof of payment (less $10 processing fee) 


□ 

□ 


Conference Fees Note: Mobile Beat reserves the right to restrict or 

(Fees are per person) prohibit photography and/or videotaping at any show event. 

Check desired pass below: 

thru April 30, 2002 

thru June 18, 2002 

[ONSITEJ 

after June 18,2002 

AH Inclusive Pass: T-W-TH 

(Seminars, Exhibits, Parties] 

June 25-86-27, 2002 

$159 

$179 

$199 

Exhibit Hall Only Pass: W-TH 
June 26-27, 2002 

$60 (On Site $35 per day available only at the door) 



Air Travel 

United Airlines 
800*521-4041 
Code: 557HR 




for Special snow Rate 
call 847-297*6404 
ana mention the 
Mobile Beat DJ Show 


Accommodations 

Radisson Hotel O'Hare 




RodtttOfl Hotel 


RQSBiCW 


CHICAGO 
OHARt ^ 




Brought to you by Mobile Beat - The DJ Magazine 

For up-to-date show information check out our website at: 

www.mobilebeat.com/ djshows.asp 





































































indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _ The Mitzvah Connection 

2. _ A-B-Cs tor the Bar Mitzvah DJ 

3. _Bar & Bat Mitzvahs 

THE BASICS 

4. _DJ 101: Parti 

5. _ DJ 101: Part 2 

6. Ten Steps: Starting & Operating a Successful DJ 
Service 

70. _ Raising the Standards 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. School Daze Dances 

10. Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Protits 

22. _ Increasing Your Profits, Part It 

23. __ Developing Your Entertainment Team 

24. __ 99 Ideas for ’99 

25. _ Problem Solving Forum 

26. How to Expand Your Mobile DJ Operation 


27. _ Single Operator Forum 

28. __ Single for Life: The One Person Operation 

29. _ Single Operators: Howto Survive Large Companies 

30. _ Muiti-systems: Options & Ideas 

31. _ Working With the Competition 

32. _ Beating Burnout 

33. _ Organization 

73. __ Hidden Secrets of Business (2 tapes for the price 
of 1!) 

74. __ The Biz: From Little Extras to Crisis Management 

75. _ DJ Problems: What Would You Do? 

76. __ Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay's Marketing Megamix 

35. __ Buzzwords: Corporate Proposals 

36. _ Newsletters. Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _ Icebreakers 

39. _Icebreaker Supersession 

40. _It's More Than the Music: Magic & More 

41. __ Beyond DJ: Props & More 

77. _Icebreakers: The Grand Finale 

78. __ Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _Taxes & Bookkeeping for DJs 

43. _ Legal Contracts. Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _Legal Warfare: Boot Camp For DJs 

79. _From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 

TECH 

49. _Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


51. _ Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 

53. _ Tech Tips & System Design 

54. __ Tech Talk; Bi-amping, Tri-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. _Lighting From A to Z 

57. _ Robotic Lighting, Design, Dlchroic Colors 

58. _ _ Soundcheck: Can You Hear the Difference? 

81. _ Understanding Your Sound System, Part 2 

82. _ Beyond the CD: The Future is Now 

83. _ MP3 & New Technology 

84. _ Hands-On Tech Workshop 

KARAOKE 

59. . Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. __ Target Marketing For Karaoke 

85. _ Adding Karaoke as a Profit Center 

86. __ Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. __The Mobile DJ & Music Promotion 

67. __ Video: All Aspects 

68. _DJ Association Forum 

69. _Be All That You Can Be 

87. _ Club DJs: Tips & Topics 

88. __ Latin Music: The Market & The Mix 

89. _Country DJ Round-Up 


PRICE PER TAPE: 


1-5 $8 ea. 

add (S 3 s/h) to total 

6-20 $7 ea. 

(S 5 s/h) 

21 - 40 S6 ea. 

(S 8 s/h) 

over 41 S5 ea. 

(S10 s/h) 

# of tapes x S 

_ 

pries of tape 

Please add S & H * 


Total amount due 



Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 
PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (716) 385-9920 or fax this form: (716) 385-3637 
or order online: www.mobilebeat.com 

Make checks or money orders payable to Mobile Beat Magazine 
PAYABLE IN US FUNOS ONLY 


NAME 


ADDRESS 

CITY 

STATE 


_ZIP 


PHONE 

FAX 




•IB 

CARD# 




EXP. 


CARDHOLDER'S NAME (please print)_ 

CARDHOLDER’S SIGNATURE___ 

www.mobilebeat.com 
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By Fred Sebastian 

This time around, we conclude our look at the best of the 
best—the most popular compilations with the most popular 
party tunes for just about every event. If you don’t have all 
these CD sets in your inventory, you're missing out on some 
fun and functional collections. 


nttS 


Nineties 


JI’V r/- 


Topping the charts and breaking 
through to the masses in the 
nineties were a variety of styles, 
from dance to R&B, hip hop, 
and alternative rock. GREAT¬ 
EST HITS OF THE 90s cap* 
tures that variety with popular 
hits of the decade. With more 
dance tracks than others, this 
two-CD set is decidedly upbeat. 

It features mostly top ten hits 

and many acts that are still on the charts and airwaves today. 
The 42 tracks are: 

Never Ever...ALL SAINTS 

I Believe I Can Fly. R. KELLY 

Gangsta’s Paradise...COOLIO w/ L.V. 

Brimful Of Asha {Norman Cook Remix Single)... 

.CORNERSHOP 

Kiss Me.SIXPENCE NONE THE RICHER 

Road Rage. CATATONIA 

A Girl Like You.. EDWYN COLLINS 

What’s The Frequency Kenneth.R.E.M. 

You’re Gorgeous.BABY BIRD 

Stupid Girl.GARBAGE 

One Love..THE STONE ROSES 

North Country Boy.THE CHARLATANS 

Step On.HAPPY MONDAYS 

Enjoy The Silence. DEPECHE MODE 

The Ballads Of Tom Jones . 

.SPACE w/ CERYS OF CATATONIA 

Take A Chance On Me.ERASURE 

Vindaloo..FAT LES 

Oh Carolina.SHAGGY 

Each Time..El 7 

Stranded.LUTRICIA McNEAL 

Crush.JENNIFER PAIGE 


Praise You. FATBOY SLIM 

2 Times... ANN LEE 

Feel It {Blunt Edit).THE TAMPERER w/ MYA 

9PM (Till I Come).ATB 

Sweet Like Chocolate.SHANKS & BIG FOOT 

Turn Around... 

.PHATS & SMALL w/ MUTANT DISCO 

Sun Is Shining. 

.BOB MARLEY vs. FUNKSTAR DE LUXE 

Sing It Back (Boris Musical Mix Edit)..MOLOKO 

Encore Une Fois (Blunt Radio Edit).SASH! 

Freed From Desire..GALA 


Sunchyme.DARIO G. 

Ooh La La...THE WISEGUYS 

Jump Around.HOUSE OF PAIN 

Red Alert.BASEMENT JAXX 

Born Slippy.UNDERWORLD 

Ebeneezer Goode.THE SHAMEN 

Dub Be Good To Me ..BEATS INTERNATIONAL 

U R The Best Thing (Perfecto Radio Mix). 

..D:REAM 

Crazy ..{D’lnfluence ‘96 Mix) MARK MORRISON 
You’ve Got A Friend .... BRAND NEW HEAVIES 
Remember Me.THE BLUE BOY 


Eighties new wave dance music continues to please crowds 
of all types and ages. In ELECTRONIC 80s , a four-CD 
box, you’ll find a who’s who of the biggest names and hits 
of the 80s. This is an in-depth collection packed with good 
stuff, including rarities and anthems, it’s sixty tracks strong and 
continues to be a popular pick. 


Video Killed The Radio Star.BUGGLES 

Tainted Love.SOFT CELL 

Reap The Wild Wind...ULTRAVOX 

Love Is A Stranger...EURYTHMICS 

Sometimes. ERASURE 

The More You Live, The More You Love .. 

...A FLOCK OF SEAGULLS 

Only You......YAZOO 

She Blinded Me With Science.. THOMAS DOLBY 
Change Your Mind.....SHARPE & NUMAN 









































































The Ultimate Music 
Guide for Mobile DJs! 



Categories include: 
Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-01 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

flock and Roll 1970-01 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-01 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 



To Order: With Visa or MasterCard - Cat! 585-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.O. Box 309 , Bast Rochester ; NY 14445 


Thousands of DJs all over the continent 
have raised their rates after listening 
to Mark Ferrell's tape series 
"Getting What You're Worth" 

Mark's many Mobile Beat Show seminars 
have inspired DJ markets everywhere 
and is creating a major movement to 
change the face of the entire industry 

This invaluable series is available 
only by calling (909 699-1992 
or by visiting our new website: 

www.disqockeyamertca>com 


Mark Ferrell's 



ISC^ 



menca 

The Worthsite" 


ATT ENTI ON DJs! 



Products by Ac-cetera. Inc.: 
MIC-EZE®, RUBBER NECK®, 
LUMIN-EZE™ fi CABLE-WRAP™ 


Visit our web site! 


Le-Mini 


www.ac-cetera.com 

Toll Free: 800-557-3491 * Fax: 412-344-0818 



Special 


We proudly accept Mastercard & Visa 



The #1 Guide 

for profit minded DJs and 
Entertainment Services 

Spinnin'2000 explains in detail? 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! _ 

For Visa/Mastercard orders 

contact us at spinnin2000.com 

_ or call 800-892-4060 _ 

MAKE MORE MONEY & 
HAVE MORE FUN! 
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Living On The Ceiling..BLANCMANGE 

Doot Doot. FREUR 

Never Never...THE ASSEMBLY 

Einstein A Go-Go.,,.... LANDSCAPE 

Mystery. DIO 

Smalltown Boy.BRONSKI BEAT 

Poison Arrow.ABC 

Fade To Grey.VISAGE 

Killer.ADAMSKI 

Axel F..HAROLD FALTERMEYER 

First Picture Of You.LOTUS EATERS 

Love On Your Side.THOMPSON TWINS 

Life In Tokyo (12" Version). JAPAN 

Dr Mabuse.. PROPAGANDA 

To Cut A Long Story Short.SPANDAU BALLET 

Big In Japan.ALPHAVILLE 

Nineteen. PAUL HARDCASTLE 

Intuition ...LI NX 

Too Shy. KAJAGOOGOO 

Our Daughters Wedding.LAWNCHAIRS 

Under Your Thumb.GODLEY & CREME 

Getting Away With It .ELECTRONIC 

Atomic. BLONDIE 

Space Jungle. ADAMSKI 

(Feels Like) Heaven.FICTION FACTORY 

Living By Numbers. NEW MUSIK 

Blind Vision.BLANCMANGE 

Furniture Music.BILL NELSON’S RED NOISE 

Is IIA Dream?.CLASSIX NOUVEAU 

Save A Prayer.DURAN DURAN 

The Freeze.SPANDAU BALLET 

Keeping The Dream Alive.FREHEIT 

Crockett’s Theme.JAN HAMMER 

Falling In Love Again.. THE TECHNO TWINS 

Quiet Life.JAPAN 

Tomorrow.COMMUNARDS 

Don't Go.YAZOO 

Hyperactive.THOMAS DOLBY 

All Stood Still.ULTRAVOX 

Damned Don’t Cry.VISAGE 

I Want To Be Your Property... BLUE MERCEDES 

What Is Love?.HOWARD JONES 

A Little Respect.ERASURE 

Ricky's Hand.FAD GADGET 

Wishing (If I Had A Photograph Of You).. 

..A FLOCK OF SEAGULLS 


Sweet Dreams (Are Made Of This). 

. EURYTHMICS 

Mad World .TEARS FOR FEARS 

Silent Command.CABARET VOLTAIRE 

From Here To Eternity.GIORGIO MORODER 

I Tune Into You.JOHN HOWARD 

Bang. FRANKIE GOES TO HOLLYWOOD 


For several years running the three-CD compilation THE 
ULTIMATE PARTY ANIMAL has continued to show strong 
appeal. Great for all types of parties, it’s jammed full of 



many of the most requested 
party hits ever. It features 
hard to find medleys and 
original megamixes you won’t 
find elsewhere, and the excel¬ 
lent performance of ‘Twist 
& Shout” by Chaka Demus, 
among others. This is a true 
DJ-favorite party compilation, 
and this animal’s got a long life. 
Tracks include: 


Saturday Nigh.WHIGFIELD 

Ooh Aah Just A Little Bit (Motiv8 Radio Edit). 

.... GINA G 

Dreamer (Original Club Mix).LIVIN’ JOY 

Movin’ On Up (M People Master Mix). 

.M PEOPLE 


Things Can Only Get Better (D:Rearnix Edit). 

.. D:REAM 

We Are Family (Sure Is Pure Remix Edit).. 

..SISTER SLEDGE 

Let Me Be Your Fantasy (Radio Edit)..BABY D 

Ride On Time...BLACK BOX 


Rhythm Of The Night (Rapino Brothers Radio 


Version). CORONA 

The Power. SNAP 

Sunshine After The Rain (Two Cowboys T Edit).. 

. BERRI 

Twist & Shout.CHAKKA DEMUS & PLIERS 

Don’t Stop (Wiggle Wiggle) (Townhouse Radio 

Edit).. OUTHERE BROTHERS 

No Limit..2 UNLIMITED 


Boom! Shake The Room . 

.JAZZY JEFF & THE FRESH PRINCE 

Stayin’Alive (Radio Version) . N-TRANCE 

Two Can Play That Game (K-Klassic Mix). 


. BOBBY BROWN 

Killer..ADAMSKI 

I Wanna Be A Hippy (Fiamman & Abraxas Radio 

Mix).TECHNOHEAD 

Saturday Night At The Movies... 


.ROBSON & JEROME 

GREASE MEGAMIX: (You’re The One I Want / 

Greased Lightning / Summer Night’s). 

.JOHN TRAVOLTA & OLIVIA NEWTON JOHN 

Wake Me Up Before You Go Go.WHAM! 

Relight My Fire.TAKE THAT 

Locomotion.KYLIE MINOGUE 

Never Gonna Give You Up..RICK ASTLEY 

t’m Too Sexy..RIGHT SAID FRED 

Macarena (Bayside Boys Mix).LOS DEL RIO 

The Time Warp (PWL Ext. Remix).DAMIEN 

SWING THE MOOD MEDLEY: (In The Mood/ 
Rock Around The Clock / Rock-A-Beatin' Boggie 
/ Tutti Frutti / Wake Up Little Suzie / C’mon 
Everybody / Hound Dog / Shake Rattle & Roll / All 
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Shook Up / Jailhouse Rock / At The Hop.. 

.JIVEBUNNY 

Can Can...BAD MANNERS 

Anniversary Waltz: (Rock YT Roll Music / Lover 
Please / That’ll Be The Day / Singing The 
Blues / When Will I Be Loved / Let's Work 
Together / You Keep A Knockin’ / Long Tall 
Sally / Let’s Dance / Red River Rock / No 
Particular Place To Go / The Wanderer /1 
Hear You Knocking / Lucille / Great Balls Of 

Fire).. STATUS QUO 

Cotton Eyed Joe.REDNEX 

Flava (Crighton & Morris 7"Mix)... PETER ANDRE 

Just Help Yourself.TONY FERRINO 

Cum On Feel The Noize.SLADE 

Blockbuster.SWEET 

Hit Me With Your Rhythm Stick.. 

. IAN DURY & THE BLOCKHEADS 

I'll Be There For You.FRIENDS 

Y. M. C. A.VILLAGE PEOPLE 


BONEY M MEGAMIX: (Rivers Of Babylon / 

Sunny / Daddy Cool / Rasputin).BONEY M 

Celebration.KOOL & THE GANG 

Boogie Wonderland.EARTH WIND & FIRE 

You Make Me Feel (Mighty Real).SYLVESTER 

Contact.EDWIN STARR 

Oops Up Side Your Head..GAP BAND 

BACK TO THE 60’S MEDLEY: (Pretty Woman / 
Dancing In The Streets / Black Is Black / Bend 
Me Shape Me / You Really Got Me / All Day & 

All Of The Night / Hippy Hippy Shake / Pretty 
Woman / Mony Mony / Doo Wah Diddy / 

Sherry / Stay / Big Girls Don’t Cry / Proud 

Mary / Pretty Woman Reprice).TIGHT FIT 

ABBA MEDLEY: (Stars On 45 / Voulez Vous / 
Bang-A-Boomerang / Money, Money Money / 
Knowing Me, Knowing You / Fernando / The 
Winner Takes It All / Super Trouper / Stars On 

45).STARS ON 45 

BEATLES MEDLEY: ( No Reply / I’ll Be 
Back / Drive My Car / Do You Want To Know 
A Secret / We Can Work It Out /1 Should 
Have Known Better / Nowhere Man / You’re 
Going To Lose That Girl / Ticket To Ride / The 
Word / Eleanor Rigby / Every Little Thing t And 
You Bird Can Sing / Get Back / Eight Days A 
Week / It Won’t Be Long / Daytripper / Wait / 

Stars On 45 / Good Day Sunshine / My Sweet 
Lord / Here Comes The Sun / Taxman / A 
Hard Day’s Night / Things We Said Today / If I 
Fell / You Can’t Do That / Please Please Me / 

From Me To You /1 Want To Hold Your Hand /Stars 

On 45).STARS ON 45 

BEATLES M EDLEY: (I Want To Hold Your 

Hand / Hard Days Night / She Loves You). 

...TAKE THAT 

Guaglione.PEREZ PRADO 


The various flavas of R&B, hip 
hop, and rap continue to be a 
major force, filling dance floors 
and occupying the Top 40 radio 
charts. “The Box" is a mostly by¬ 
request music television show 
available on cable. THE BOX 
R&B HITS ALBUM includes 
some of the most popular 
grooves and requested hits of 
the 90s. Many of these master 
cuts are destined to become classics. 



Be Alone No More iC&J Radio Mix).. 

.ANOTHER LEVEL w/ JAY-Z 

Bootie Call...ALL SAINTS 

No, No, No.DESTINY’S CHILD 

Wishing On A Star.JAY-Z w/ GWEN DICKEY 

Rump Shaker.. WRECKX-N-EFFECT 

Sexy Cinderella.LYNDEN DAVID HALL 

All My Life. K-CI & JOJO 

Each Time. ....E17 

All I Have To Give.BACKSTREET BOYS 

Be Careful...SPARKLE w/ R. KELLY 

Much Love..SHOLA AMA 

If I Ever Fall In Love. SHAI 

Superwoman...KARYN WHITE 

Stranded.LUTRICIA McNEAL 

Don’t Wanna Be A Player. JOE 

My Father’s Son (Brooklyn Funk R&B Mix). 

.CONNOR REEVES 

5 Miles To Empty.BROWNSTONE 

Rewind.CELETIA 

Right Here Right Now.FIERCE 

Everything. MARY J. BLIGE 

Anything.3T 

No Diggitty.BLACKSTREET w/ DR. DRE 

Regulate.WARREN G. w l NATE DOGG 

Ocean Drive (Linslee '96 Mix). 

.. LIGHTHOUSE FAMILY 


All My Love... 

...QUEEN PEN w/ ERIC WILLIAMS of Blackstreet 

Doin’ It.....LL COOL J 

Thank God It’s Friday.....R. KELLY 

Good Thing.ETERNAL 

Get On Up (Mr. Dalvin Remix).JODECI 

Hit Me Off.NEW EDITION 

C U When U Get There ....COOLIO w/40TH!EVZ 

Pony.GINUWINE 

Come Baby Come.K7 

Bonita Applebum.A TRIBE CALLED QUEST 

Sometimes......THE BRAND NEW HEAVIES 

Back & Forth.AALIYAH 

Undercover Lover....... SMOOTH 

Love II Love.DAMAGE 

Eyes Don’t Lie. TRUCE 

Telefunkin’. .N-TYCE 
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FACT: DJs who sell our products 
at their gigs, make more money. 


We carry quality Glow Necklaces, 
Bracelets, Sticks, Earrings, Glasses. 

Call 888-920-4569 
Click SureGlow.com 




Starting at $95 

For a Free Catalog and 
Samples Call Toll Free @ 

1866) 691-5554 


ProDJ.com 
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D| Business Mumioi'menl 

h»r iruckinn Your 
Club tirul Mobile 1)1 Show? 


□ownluad Free Trial 
Ditlaledilar.cciiit 





» Our Design Or Yours 


CHECK OUR WEBSITE 
FOR OESIGN AND PRICES 


Add professionalism to your shows with Custom DJ Dropsl People will think you're 
a big-name DJ! The legendary "Mr. Voice" will produce amazing audio drops featuring 
your name or your company’s name on CD or MP3 for the incredible price of only $20 per 
drop, or get 10 for just $ 1 49! Log on to djresource.com or call 1.800.373.7625 for samples. 

Looking for cool new games to play at your next gig? DJ Chuck Fresh has written a book 
featuring the wildest stuff he's ever done at bars, parties and even weddings. If you’re 
looking for something new and fun to liven up your shows,you need MAKE SOME NOISE! 


Call Toll 


(in NY)63t-Z71-1&O0 


Just starting out? Don't miss Chuck Fresh's "How To Be A DJ" - now only $17.95! 

visit www. dlresaumau&m orcali ■■ 


The Very Best Way 
To Cle an Your Vinyl 

908 - 754*1479 

www.kabusa.com 


w vv win o b i lebeat. com 












































































■ AT IOMAL ASSOCIATION OF 

MOBILE 


ENTERTAINERS 




From Art Bradlee 

About The Wonderful World of N.A.M.E. The National Association of Mobile Entertainers 


As Advertising Sales Manager for Mobile Beat, The DJ Magazine from May 1996 through January 2002, I've had my thumb on the 
pulse of the mobile DJ industry daily. I came to know not only the major manufacturers of the products and services used by our 
industry, but also the men and women who represent them. 


I started my career in the industry in 1976 and have worn many hats over the years-trom Disc Jockey Entertainer, to Mobile DJ f. 
Karaoke Business owner to being the only DJ Consultant on the internet fwww, bestdjoonsultant.com). As our industry grew and 
became recognized by the public as a form of entertainment that was here to stay, it became very clear to me that ou: men and 
women needed to organize and belong to a single professional group that would represent us. That group is The National Association 
of Mobile Entertainers or more commonly-NAME., where insurance for our industry is available at low rates, representatives are 
available to answer questions and professional resources are in place to guide ns through the day to day activities that we all 
encounter whether we DJ full or part time. 

All for a small membership fee. 

I've watched the fighting and infighting over the years of various people and groups as they have tried to start theii own 1 associa 
lions;" all claiming to represent your interests! I’ve seen them come and fve seen them go! 


I honestly feel that N.A.M.E. is the one and only association that you should belong to if you care about the present and future of our 
profession. Because of this certainty, I've chosen to join the N.A M.F, Executive Management Team in order to even better represent 
you. As Membership Director and Director of Sates and Marketing, l will be able to further add value and credibility to the six year 
success story that is N.A.M.E., as well as increase the respectability of our industry in the eyes of the public. 

I'm here to guide you; to help you, and protect you. I am the self-proclaimed DJ Protector! 

We're proud to introduce the N.A.M.E. 24/7 Toll Free Members Only Emergency Hotline: 800*303-8896 You’re never 
alone when you need help! 

What other association cares enough about you, your business and our industry to offer you guidance and assistance? No one but 
N.A.M.E 




Call me let’s talk... 



MusicallywAurs 


Art Bufdlee 





POBOX 144 j WILLOW GROVE | PA 19090 j 800*434 82 74 | 215-658- 1 193 FAX 215 658* 1 194 | NAME 3DJKO.COM 

















Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price lisl-See us on the web 

http://www.karaoke-who1esale.com 

or call 

KARAOKE WHOLESALE 


1 -888-900-DISC 


FAX: 1-602-864-1884 



WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House * 12" Singles • Albums 

Will travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


21st Centura Music 

1 - 800 - 846-9501 


(201)641-6610 * fax (201)641-9309 
'/m/,21 centurymusic. com 
e-mail: saies@21centurymusic.ccm 


QJi...KJ *...Now vow can otter complete 
show productions with this exciting 
ft)e game show entertainment system! 

U-J 



— Digital Scorekeeping t Sound Effects 

— Lightning-Fast Electronic Lockout 

— Rugged and Portable • Quick Set Up 

— Use Our Games or Design Your Own... 

Manufactured and disr billed by Creative imag reeling 
4153 SW 47tfi Avenue, *146 / Ft. Lauderdale, FL 33314 

800 - 644-3141 954 - 316*6001 

Fax 95*4-316-6005 / www gameshowmanla.com 

Ask stout Walla Balia and our economical 
tdtnh&ame Stow Sj$iom t tool 



FOAM MASTERS 

■■800 >745 >8599 L 

54-587-2376 wvm.foammastefs.cn 


Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 


Coverage Includes: 

♦ Liability 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of CD's and other medio 


Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visiting: www.rvnuccio.com. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adja.org 

Become a member today! 


I 


ADJA ♦ 1964 Wagner Street, Pasadena, CA 91107 ♦ 626- 



-3204 ♦ www.adja.org 



www.mobiIebeat.com 












































































Compressor 

Limiter 

$139 





P V-POWER M1X -6 
6 mic in’s + 2 Au\ in's 
Dual 150 watt amps 


SHIP TO opr 9 


WNADY 
VHF wireless 
$77 







I O' Steel Truss fgw « kakaokc 

$79 , MIXSR 


DJ I mss Pack 
$95 


THE CHEAPEST 




m 


while rmr 

LAST9 



HOL&f 209 CO '$ 
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Chase-4-Moon 
$169 


m 
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( :D-CASE-65 

$46.50 


MO «£«Af| HaaiLi. 
/VST LOW PRICtSt 


.com 


I < 


00 





0-0 





WRITE 


fn any dimmed work area/ 



Ultimate 




The included watch 
batteries and ink cartridges are 
replaceable. Sold ONLY 
in lots of 3. For 3 pens, send 
check or money order for 
$10 plus $3s/h 
to: Mobile Beat 
P0 Box 309 

East Rochester, NY 14445 
or call 585-385-9920 
with V/MC/D/Amex 


r The Complete" 
•How To Market 
and Perform At 
School Events 
—- Video ^ 

Email: , ^ ( 

cjsdjs@cjsdjs.com 

Phone: 

505 - 521-3676 

We Accept AH 

$ 49 .95 Major Credit Cards 

CJ‘s DJ‘s Instructional Video 


MOBILE 

DJ 

SCHOOL 

FLORIDA ACADEMY 



* Learn how to became a Motile DJ of ifnpnwi your current ihilli, 

* FAME leaches all aspects of Mobile DJ criteria nment. 

* Classes can be completed In as little as one wwk! 

* Come lo us or we can come to you 4 loach all your DJs! 

* Comprehensive, thorough 4 guaranteed lo increase your proflte 
Call now for info (727j531-eeeo 

www.famedjschool com 


of MOBILE EWTERFAINMENT 


t 


MAGIC GLO INC. 
800 - 524-0848 


WE BEAT THE COMPETITION 

Cali TOLL FREE fa: a piiuu quote: 

www.magicglo.com 


.) 'Bobby (fioTyanStein, (J\oductiono 

^ (3t#S«rtti till 

C ° THE COMPLETE JAZZ III PARTY CD 

A follow uj) to out beil-iof ling Cockloi I Muiic ncid Jciit Party CD*. 

13 brfuid-now frocks combine both i nMru n\e nib I and vocal v t r i Lions, I o 
produce a smooth vowrufiat] co tnprlafion pert eel for any affair. 


1) AfflrfTMtfcvt 
9) Ruvim 

3) Yotfiy At Mem (V«J> 

4} Ai Ota" 

5) Sweets tetoao 

6) H 1 OiVy Hxl a Hr Jn (Voc4) 

I) Stusd He Jot 
A) friuy ta’ 

9) Pkk \p The Pfrcei 

10) Vnu M*‘#i The Wdkl To AV (VotJ) 

II) Gt«l Must HA* Spent A 
LiWk* Mofr Time On Yeti 

1?) Cji t Gel intuiti Of Ycxr Love, Sd 

13) Basinful Boy 

14) Vau Sw>j to Mr (VocJ) 

15) S it Me 

16) Cwit Srtalr WKJtxrt Yen 
1?) BrtchJ By Wdw 
IB) Hi** You 


h f L. 





ir 

- 


(800) 355-8288 


www.bmpcd.com 


Your Interactive DJ Site 


www.mo6iiebeat.com 


NEWEST NOTWISON SOfIG 

*7/« tyiMt Body 9*o My 

CO single in a greeting ca*d fjr the greemto give as a gift 
Wholesale S700 (56.00 fcr 6 cr more) 

FWlfl them to our fieri j fcr 110.00 
Toll Free: I77-Btt-I525 
mJnlinilj-djMWtiril iidyJitm 


NEMBBSCK 

Creative Designs ior DJ s 

SAMPLE Of SKIN AHD CONSULTATION 

BEE! 
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Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 



• Alphabet plus 24 categories | 

• 46 imprinted plastic cards 

• Looks GREAT!!, Lasts 4EVERM 


To Order Call 516-796-7755 


Dealers Welcome! 
www.musictrends.com 


Want to become part of a future DJ ALL STAR Review? 


Have a Seminar idea to share? 



CHICAGO-LAS VEGAS 

Presenters-Panelists* 

Moderators-Entertainers 

The MOBILE BEAT DJ SHOW is always searching for new and 
creative topics for educational sessions and entertaining . 
presentations for the Interactive DJ All Stars and the Spinnin' DJ 
All Stars. If you specialize in a particular area of the DJ profession 
which you think would be of interest to other DJs and fee! you 
are qualified to present it at a seminar, WE WOULD LIKE TO 
HEAR FROM YOU! 



Please send 
related ideas to 
Mike Buonaccorso 
via FAX (585)385-3637 
or e-mail: 

mb@mobilebeat.com 


For info on becoming 
an All-Star call 
Jim Johnson 
at (978)597-6344 or 
FAX (978)597-2968 



w w vv. mobile beat .com 

































































COURTESY OF DANCE MUSIC AUTHORITY 

708 - 614-8417 

IMA) ce. *■* 

. HART 



1... 

.MADONNA. 



. Instant Maverick 

2. 

.DAFT PUNK. 


.Harder Better Fasler Stronger. 

..Virgin 

3... 

.JENNIFER LOPEZ.. 



..Epic 

4.. 

.THE COLLABORATION. 


.Break 4 Love. 

..*69 

5 

.JESSICA FOLKER. 



.. Nervous 

6. 

.NEW ORDER. 


.Crystal . 

Reprise 

7.. 

.BASEMENT JAXX. 


.Where's Your Head At?.. 

.. Astral werks 

8. 

.NELLY FURTADO. 



Dreamworks 

9.. 

.KOSHEEN. 


.Hide U . 

Kinetic 

10 

.CHER . 



.. Warner BrosTlmport 

11 

.DEPECHEMODE. 


.1 Feel Loved. 

Reprise 

12 

.AMBER . 


.Yes 

.Tommy Boy 

13 

.CRYSTAL WATERS. 


.Gome On Down. 

..Strictly Rhythm 

14 

.SOLUNA .. 


.Bring It To Me. 

Dreamworks 

15 

.CHEMICAL BROTHERS. 


..It Began In Afrika. 

.. Astra Iwerks 

16 

.ENRIQUE IGLESIAS. 


.Hero ... 

Interscope 

17 

.MICHAEL JACKSON. 


.You Rock My World. 

..Epic 

18 

.JAMIROQUAI. 


.Little L . 

.. Epic 

19 

.CIRCUIT BOY . 


.Jones inq .. 

..Groovilicious 

20 

.TKA . 


.Feel The Music. 

Tommy Boy Silver 

21 

.DESTINY’S CHILD. 


.Emotions . 

..Columbia 

22 

.FAITHLESS. 


.Muhammad Ali.. 

Arista 

23 

.FRANKIE KNUCKLES. 


..Keep On Movin. 

.. Definity 

24 

.DEE DEE . 


.Forever . 

..Robbins 


25 .ROSABEL F/JENNIFER HOLLIDAY.And I Am Telling You I’m Not Going.... Tommy Boy Silver 

26 .DIDO ....Hunter ....Arista 

27 .BENT ....Always .....Ministry 01 Sound 

28 .TINA ANN.In My Dreams..Heart 

29 .JANET JACKSON..Someone To Call My Lover.Virgin 

30 .DEBELAH MORGAN.Why Did You Have To Be...Atlantic 

31 .MAXWELL......Lifetime . Columbia 

32 .ABIGAIL ...You Set Me Free.Groovilicious 

33 .RHYTHM MASTERS..Ghetto ...Tommy Boy Silver 

34 .KYLIE MINOGUE.... Can’t Get You Outta My Head.EMI 

35 .BRITNEY SPEARS.I'm A Slave 4 U.Jive 

36 .CEEVOX ..........Imagination.*69 

37 .PINK .Get The Party Started.. Arista 

38 .GROOVE ARMADA...SuperstylinJive.. Electro 

39 .AFRO MAN....Because I Was High..... Universal 

40 .GEORGE PORGIE..Love's Gonna Save... Music Plant 

41 .KIM ENGLISH...Everyday .Nervous 

42 .LIVE ELEMENT... Be Free .. Strictly Rhythm 

43 .DELERIUM.Innocente ...Nettwerk 

44 .FRAGMA .Say That You're Here.Gang-Go/Import 

45 .KARMADELIC....Who’s Crying Now.Jellybean 

46 .ROBBIE RIVERA.Heavy Soul .... Gossip 

47 .JINNEL ..When I'm With You..Full Blast 

48 MASTERS AT WORK f/PUPPAH NAS-T 8, DENISE.... Work .,.. Tommy Boy 

49 .LUTHER VAN DROSS.Can Heaven Wait.J 

50 .CRAIG DAVID...7 Days .Atlantic 


in the 
next issue 


Have Your Most 


Summer Ever 




The Perfect Fit: 
Sizing the Amp 


ing 

th 

wii 

n 

i 




To learn about this fellowship 
of Christian DJs & KJs visit 
www.crossmix.com or stop by 
the CrossMix booth at any 
Mobile Beat Show. 
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Nightmare 




in the past we had per¬ 
il mnrd many I toliday par¬ 
ties flx're—let's call ii the 
Royal Payne I lotel. But 
from now on, we will 
never play there again, t lores why. 

Each year we arrived be lore dark in 
order to beat the downtown holiday traf¬ 
fic and to make sure we were there well 
over an hour before the party guests 
were sc heduled to arrive. !i typically took 
about ten minutes to unload and park 
out minivan and then a couple of trips 
to Shuttle the equipment into the party 
room. 

But this year was different. They 
bloc ked the front entrance, making it 
valet-only parking, when we pulled up, 
ihe attendants ran over and told us we 
couldn't unload there. We told them we 
unload there every year and that we only 

•w r wr 

need a tew minutes—just like dropping 
ofi suitcase's. The general manager then 
t ante over and announced, ‘You'll love 
what we have for you instead. Just go 
around back and use the service eleva¬ 
tor.' 1 Ji i 



were there at that moment. After some 
more argument, he finally let us unload, 
it took less than ten minutes. 

After a good lime was had by all 
our guests, my pariner pulled in up front 
again to load out. The valet manager 
insisted once more that we use the rear 
service elevator, saying that every year 
it was done 1 this wav. Since I knew what 
we had actually done the last four years, 
I was insistent too. We traded words for 
while, then he rudely barked his final 
order: “You will use the service entrance 
in the back to load!" 

it was after midnight. Again there 
were only a few cars in the front. But 
we had no c hoice but to enter an even 
worse endof-evening situation back in 
tbe kitchen: more slippery, with more 
obstacles, and the elevator even more 
tied up than before, it took nearly two 
hours to finally get our gear completely 
out. 


we went around back but couldn't 
even get dose to the loading doc k 
bec ause* it was a madhouse—people 
everywhere, with food service and hotel 
employee' carts rolling around constantly. 
And of course the elevator was tied up 
by all these people who were just doing 
their jobs. When we finally broke through 
the confusion and got up to our floor, we 
had to wind our way through a kitchen 
obstacle course, complete with a hazard¬ 
ous slippery floor and more' c ontinuous 
can traffic, one trip killed a half hour of 
set-up time. 

We drove back around in >nt and tried 
to explain the impossibility of the situa¬ 
tion. The valet manager said there were 
700 people coming in, but only two cars 


We found out later that this particular 
valet manager was actually the A/v man¬ 
ager who was lilling in. He didn’t want to 
admit that he might not know wliat was 
going on. 

Will l ever perform or even stay as 
a guest at this hotel ever again? Not a 
chance. Bv the way, the organizer of 
the corporate party we were playing 
lor won’t be booking there again either. 
People can make or break any establish¬ 
ment. Consider the' Roval Payne Hotel 

v r 

broken. 


—Based on a true story. Names and 
places were changed or omitted for legal 
reasons. 


wuw.mobilebeat.com 
















PHONE# 














Abracadabra.....vww.theDJproshop.com 

Ac-cetera...www.ac-cetera.com. 

American DJ..vww.americandj.com .... 


B-52 Pro Audio....vww.b-52pro.com... 

BBE.www.bbesound.com 


CAVS....vww.cavsusa.com. 

Chauvet.... vAvw.chauvetlighting.com 


Core Store.vAvw.thecorestore.com 

Crown.vww.crownaudio.com. 

CSL.... vAvw.csnl.com. 

DJ ISP.www.djisp.com. 

DJ Power.....www.djpower.com. 


Electro-Voice...vww.electrovoice.com.. 

Gem Sound..www.gemsound.com.... 


IH M 1 • 


Griffin......vAvw.MusicPlayground.com 


Island Cases..........www.islandcases.com. 

JBL....www.jblpro.com. 

Jewelsleeve.www.jewelsleeve.com. 

List Services... .....vAvw.listservicedirect.com 

Mackie.www.mackie.com. 


Mix Meister....www.mixmeister.com/mobile.,., 

Musician's Friend.vww.musiciansfriend.com. 


■ HIM! 


Numark. 

Odyssey Cases., 

Parts Express...vww.parts-express.com 

Pioneer.vww.PioneerProDJ.com 

Planet DJ....vww.planetdj.com. 


.800-355-7746 . 

.800-537-3491 . 

.800-322-6337 . 

. 51 

. 87 

.3.100 

.818-767-2929. 

. 17 

.323-277-4100 . 

. 27 

.714-897-6766 . 

. 18 

.800-810-4152 . 

. 26 

.562-422-9743. 

. 75 

,800-762-1084. 

.13,45 

,800-523-4934. 

.22 

.800-324-2673. 

.24 

.800-342-6939. 

.99 

.888-429-0418. 

...66 

.866-293*7044. . 

51 

V * 

.650-964-5339. 

.23 

.800-336-1185 . 

. 35 

.952-736-3901 . 

. 2 

.800-848-9591 . 

. 33 

732*738*9003 .. 

19 

^tf #1 V M 1 w 

.978-688-8800 .. 

. 21 

.712-322-3900 . 

.. 8,67,72 

.805-523-2759 . 

. 39 

800-343-1433 . 

. 34 

.818-894-8850 . 

. 25 

,800-863-3312 . 

. 72 

,201-585-1447 . 

. 69 

.800-898-3211 . 

. 59.63 

.718-359-4848 . 

. 48 

,425-821-3470 . 

. 51 

.800-776-5173 . 

. 52.53 

,310-727-0744 . 

. 98 

.401-295-9000 . 

.31 

,626-334-0800. 

.6.7 

,800-338-0531. 

.20 

,800-782-7210. 

.15 

,800-404-8230. 

.41 

407-331-3600. 

. 47 

1 » i 4 « 1 t t P f 


Pro Sound & Stage..vww.pssl.com. ..800-945-9300. 11 

QSC Audio.vww.qscaudio.com.800-854-4079...29 

Sherman Specialty.vww.partybysherman.com.800-645-6513.26 

SixStar DJ, Inc.vww.sixstardj.com..888-678-2735.49 

Sound Choice...vww.soundchoice.com. 800-788-4487.77 

Sound Doctors.vww.sounddoctors.com.800-840*8906.68 

Stanton....vww.stantonmagnetics.com..954-929-8999.5 

Univenture..vww.univenture.com.800-992-8262.8 

VocoPro.vww.vocopro.com.800-678-5348.9 

Wedding Wheel.vww.theweddingwheel.com.416-806-1855.42 
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-jbj ahull 2mp Ski: Ur* fmw 


13 COO DISCS • 236 Songs 


Karaoke Pdck 

cmmuAT 

3 CM DISCS m SO^GflOQ* 

U i iwaiMD 


50HGBOOK 

moumd 




jsra 


Ffu? Greatest ffutii at\ 


S' C 0 Q DSCS 


Music Maestro has Brand New Club Packs with New Songs 

& Great Compilations at Incredible Prices 






f * rfi r /> 

f icir 

/w* / 1 


f f (■ 

, 
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— - -- viwaiay won jwui VMu-ui^if VI UO UL 

for info on these packs, our Homeparty series and our sngle disc library 



































THEY DON'T GIVE THESE AWARDS 

TO JUST ANY AMPLIFIER. 
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BUI THE CE 4000 ISN'T JUST ANY AMPLIFIER! 


Crown's patented BCA* technology. Switch Mode power supply and on-board Power Factor Correction are just a few of the many features 
that make the CE 4000 the most innovative power amplifier on the planet. The recognition for the CE's performance and advancements is 
great, but we think you'll find that the most amazing feature is how affordable this Crown amp really is. Contact us today for all the details. 



TECHNOLOGY INSIDE 


Visit us at: 
or call toll-free 



crown 

THE PROFESSIONAL'S CHOICE 


H A Harman International Company 



1 


YOUR INVESTMENT! 



INTRODUCING - 

The All New PROTEK Case Line 


PROTEK YOUR GEAR 


from American Audio. 

Quality! 


AT GREAT INTRODUCTORY PRICES! 



Durable! 

Road Worthy! 


?Jt$ QyV£ STAJVOmO TUiWrAtiLl 


PROTEK/LP 

HOLDS UP TO 
70 VINYL 
RECORDS 


PROTEK/CO 

HOLDS UP TO 

60 REGULAR JEWEL CASES OR 
ISO SUM JEWEL CASES OR 
PAD VtEWPAK CD SLEEVES 


w ■ 




. 

^ " **■ jF 


1 t L 



M ~ mv? 



AVAILABLE COLORS: 


BLUE 




BLACK 


/townicdut /iucUp 



Contact us today for a authorized dealer in your 

area or a free catalog! 

800 322.6337 or info@americandj.com 


DmrbUted ki Caned b by Sound* Dntnbutun; 
900 PG SOUND v *shm*,aund»dmt.ct*n 


'Phong m U S Dollars Dealer price me y very Price & Specification subject to change without not me, 

CE 001 American Ao*c, Urn Angela*. CA 9 QQS 8 USA 











